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Dear Industry Stakeholders,

As OSS Association, we are delighted to reconnect with you through 
the second issue of our magazine. In this edition, we assess not only 
the latest developments in our industry but also the transformations 
that will shape its future.

This year, we took great pride in presenting the second edition of our 
Sector Research Report, one of the most significant initiatives under-
taken on behalf of our industry, to the public. Our Sector Research is 
not merely a study that captures the current state of the industry; it is 
also a strategic roadmap outlining its future vision. According to the 
findings of the research, Türkiye’s automotive aftermarket, valued at 
USD 8.8 billion in 2023, reached USD 10.2 billion by the end of 2025. 
Over the next five years, the market is expected to expand to USD 14.4 
billion by 2030. This outlook clearly demonstrates that our industry is 
one of the most important investment areas not only today but also 
for the future.

At a time when global economic growth is slowing and high inflati-
on, limited access to financing and geopolitical risks are challenging 
economies worldwide, the automotive aftermarket has once again 
demonstrated its resilience. According to data from the Uludağ Au-
tomotive Industry Exporters’ Association (OİB), Türkiye’s automotive 
industry exports increased by 4.3% in the first six months of 2026, rea-
ching USD 20.8 billion, while automotive supply industry exports alo-
ne rose to USD 8.1 billion. In June, supply industry exports increased 
by 18% year on year to USD 1.39 billion. Despite fluctuations in the au-
tomotive manufacturing industry, these figures clearly highlight the 
aftermarket’s production capacity, export capabilities and strategic 
contribution to the national economy.

Meanwhile, the transition to electric vehicles is no longer a matter for 
the future; it has become a reality of today. With the number of elect-
ric vehicles on Türkiye’s roads approaching half a million, a new era 
is also beginning for the independent aftermarket. Although we an-
ticipate that significant investment momentum will emerge once the 
electric vehicle parc reaches approximately one million units, the pre-
parations undertaken today will determine tomorrow’s competitive 
advantage in sustainability. We firmly believe that our industry must 
begin investing in this transformation now.

Another notable development in aftermarket services is the rise of 
service chains. We observe that service chains are accounting for 
an increasingly larger share of maintenance operations for vehicles 
under warranty. Furthermore, I believe that independent service pro-
viders operating within a corporate structure, delivering services in 
line with manufacturer standards and complying with the TS 12047 
standard—the organisations referred to in our industry as “service 
chains”—will become a key driver of growth in the coming period. 
Supporting and strengthening this segment will take our industry to a 
considerably more advanced level.

For our distribution sector, fuel expenditure—one of its most signifi-
cant cost items—is once again coming under pressure due to geo-
political developments. Events surrounding the Strait of Hormuz, in 
particular, pose a substantial risk of increasing logistics costs. Howe-
ver, the other side of the coin presents an important opportunity. Due 
to the uncertainties in the Middle East, we are observing that the 
region’s production and supply requirements are increasingly being 
directed towards Türkiye. I believe this development will create new 
market opportunities for our exporters.

Today, more than ever, we need unity, collective wisdom and a visio-
nary perspective. As OSS Association, we will continue with determi-
nation to lead every project that contributes to the advancement of 
our industry, represent the voice of our members and work towards 
the sustainable growth of the automotive aftermarket ecosystem.

I would like to take this opportunity to express my sincere gratitude to 
our columnists, who contributed their valuable insights and analyses 
to the preparation of this magazine; to our solution partners, whose 
support helped bring this publication to life; to our association team, 
who worked with great dedication throughout the editorial process; 
and to everyone who contributed.

As OSS Association, we will continue with determination to develop 
projects that guide the progress of our industry, create value for our 
members and serve as the collective voice of the automotive after-
market.

Yours sincerely,

Ali Özçete
Chairman of the Board OSS Association

Building the Future of the Automotive 
Aftermarket Together
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Dear Readers,

The automotive aftermarket is undergoing 
one of the most comprehensive transfor-
mations in its history. Electrification, conne-
cted vehicle technologies, artificial intelli-
gence applications, data management and 
sustainability goals are redefining not only 
products and services but also the way the 
industry operates. In such a rapidly chan-
ging environment, it is more important than 
ever not merely to follow developments, but 
to analyse them accurately and anticipate 
the future from today’s perspective.

This was precisely our starting point when 
preparing the second issue of Aftermarket 
Panorama. Following our inaugural issue, 
the feedback we received from our mem-
bers, industry representatives and sta-
keholders demonstrated that the magazi-
ne had gained meaningful recognition as 
a reliable information-sharing platform for 
the industry. This interest also highlighted 
our sector’s need for high-quality content, 
collective insight and the exchange of ex-
perience.

In this issue, we have focused not only on 
current developments but also on the key 
topics that will shape our industry in the ye-
ars ahead. The electric vehicle ecosystem, 
connected vehicle technologies, digitali-
sation, data-driven solutions, sustainability 
and new mobility approaches were among 
the subjects we prioritised while develo-
ping our content.

Through a broad range of content—from 
international interviews and industry analy-
ses to technical assessments and special 
reports—we aimed to offer our readers diffe-
rent perspectives on current developments 
and provide insights that add value to the 
industry’s agenda.

The work we undertake as OSS Association 
continues to be shaped by this approach. 
We remain committed to supporting the 
development of our industry through sec-
tor research centred on the shared needs 
of our members, national and international 
collaborations, committee activities, trai-
ning programmes, contributions to regula-
tory processes and the regular exchange of 
information. At the same time, by represen-
ting our industry on international platforms, 
particularly across Europe, we closely mo-
nitor global developments and continue 
working without interruption to ensure that 
our members are prepared for changing 
conditions.

With this perspective, we position After-
market Panorama not merely as a publica-
tion reporting current developments, but as 
a lasting reference source that contributes 
to the industry’s knowledge base, brings 
together diverse viewpoints and sheds light 
on the future. In every issue, we will conti-
nue to deliver value to our readers through 
analyses based on reliable data, the expe-
rience of industry professionals and insights 
into international developments.

I would like to thank all our contributing wri-
ters, interview guests, members, industry 
stakeholders, the companies that suppor-
ted us through their advertisements and my 
colleagues whose efforts made this issue 
possible. I now invite you to discover the se-
cond issue of our magazine.

Enjoy reading.

Reading the Future, 
Understanding Change

Orçun İSTANBULLUOĞLU
OSS General Coordinator

Following the 
publication of the first 
issue of our magazine, 

the feedback we 
received from our 

members, industry 
representatives 

and stakeholders 
demonstrated that our 

magazine has gained 
significant recognition as 

a reliable information-
sharing platform for the 

industry.



First and foremost, I would like to express how 
proud I am to have been among the founding 
members of OSS Association and to have ser-
ved as Chairman of the Board for two separa-
te terms, from 1997 to 1999 and from 2009 to 
2011. Having personally witnessed our Asso-
ciation’s continuous growth, institutional de-
velopment and contributions to the industry 
over the past thirty years, I am greatly plea-
sed to see the position it has reached today. 
 
During the Association’s first decade, our 
primary objective was to establish a strong 
institutional structure and expand our mem-
bership base. At that time, our members-
hip profile consisted predominantly of OEM 
suppliers. We therefore worked intensively to 
broaden this structure by encouraging distri-
butor companies to join the Association. The 
contributions made to OSS’s development by 
our esteemed former Chairman H. Lütfi Ensari, 
followed by our dear Aytuğ Sakallıoğlu, were 
exceptionally valuable. I would once again 
like to thank them on behalf of our industry. 
 
One of OSS’s most significant steps towards 
international engagement was becoming a 
member of FIGIEFA—the International Federa-
tion of Automotive Aftermarket Distributors—in 
2000. Following this membership, we succes-
sfully hosted FIGIEFA’s first congress in Türkiye 
in Istanbul in May 2009. This event represented 
a major milestone for our Association and en-
hanced its standing on the international stage. 
 
With the support and coordination of Hart-
mut Röhl, President of FIGIEFA at the time, 
we strengthened the institutional relations-
hip between FIGIEFA and OSS. This enabled 
us to closely monitor developments affecting 
the automotive aftermarket during Türkiye’s 
European Union harmonisation process and 
to share the knowledge and experience gai-
ned with manufacturers, distributors, service 
providers, repair workshops and consumers. 
These efforts made a significant contribution 
to raising awareness throughout our industry. 

Another major achievement during our term 
was the implementation of projects suppor-
ted by European Union funds. In this context, 
we developed projects in 2009 to raise awa-
reness of the Block Exemption Regulation 
within the spare parts market. Through the 
meetings and seminars we organised, we exp-
lained the opportunities offered by a compe-
titive market environment to manufacturers, 
distributors and other industry stakeholders, 
helping both our manufacturers and dist-
ributors prepare for this transformation. 
 
In another important initiative for our in-
dustry, we launched the Aftermarket Con-
ference through a partnership between 
TAYSAD and OSS. This platform brought 
together parts manufacturers seeking to en-
ter or expand their presence in the aftermar-
ket with representatives of the distribution 
sector, contributing to the creation of new 
partnerships and commercial opportunities. 
 
In subsequent years, as distributor companies 
assumed a more prominent role within the As-
sociation, OSS significantly expanded both the 
scope of its activities and its membership pro-
file. This process began under the chairmans-
hip of our dear Mesut Urgancılar and continued 
during the term of our dear Ziya Özalp. As a 
result, our Association evolved into a much 
stronger and more effective organisation en-
compassing all stakeholders across the industry. 
 
I would like to extend my sincere gratitude 
to all our former chairpersons, members of 
the Board and everyone who contributed 
to this achievement, and congratulate them 
on their outstanding accomplishments. By 
raising the bar for OSS with each succes-
sive term, they laid the foundations of the 
strong institutional structure we have today. 
 
I wholeheartedly believe that our new Chair-
man of the Board, dear Ali Özçete, and his col-
leagues will carry OSS to even greater heights 
with the same dedication, solidarity and vision. 
 
I am fully confident that our Association 
will continue to be one of the leading or-
ganisations guiding the development of 
the industry, just as it has been until today. 

 
It is a particular source of pride for me that 
our Association, founded in 1995 through tre-
mendous effort and sacrifice, first achieved 
strong representation at the national level, 
subsequently gained an international iden-
tity through its FIGIEFA membership and 
is now represented on the FIGIEFA Board 
of Directors. Indeed, taking part in such an 
important platform—one that contributes 
to economic and sectoral integration with 
the European Union—will generate signifi-
cant benefits not only for OSS, but also for 
our country and the automotive aftermarket. 
 
This thirty-year success story is the product of 
collective wisdom, volunteerism, solidarity and 
a shared passion for the industry. I would like 
to thank everyone who has contributed to this 
great family, and I sincerely believe that OSS will 
continue to achieve new successes in the years 
ahead with the same determination and vision. 
 
With warm regards and respect,

OSS Association: 
From Past to Present

Hayri KAYA
OSS Former President

I firmly believe that our 
Association will continue 
to be one of the leading 
organisations shaping 
the development of the 
industry, just as it has 
been to date.

Through the collaboration between TAYSAD and OSS, we launched 
the Aftermarket Conference. This platform brought together parts 
manufacturers seeking to enter or expand their presence in the aftermarket 
with representatives of the distribution sector, helping to foster new 
partnerships and business opportunities.
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Data Belongs to the 
Vehicle Owner

Connected vehicles now genera-
te vast amounts of data, ranging 
from fault records and driving ha-
bits to maintenance requirements 
and performance information. 
The fundamental principle that 
industry representatives and FI-
GIEFA—the umbrella organisation 
representing the European auto-
motive aftermarket in Brussels—
have long advocated is clear: data 
generated by a vehicle should not 
be controlled solely by vehicle 
manufacturers. The data belongs 
to the vehicle owner, who should 
be able to share it with a service 
provider of their choice. The Data 
Act establishes a legal framework 
for precisely this approach. 
 
Under the proposed regulatory 
framework, vehicle owners will 
have the right to access data ge-
nerated by their vehicles directly. 
They will also be able to share 
this data with independent re-
pairers and third-party service 
providers. Data access will be 
governed by defined standards, 
creating a more transparent and 
non-discriminatory framework. 
This represents a highly signi-
ficant change for the industry. 
We are currently witnessing the 
rapid expansion of connected and 
software-defined vehicles. Data 

has become a fundamental ele-
ment of competition in areas such 
as technical diagnostics, remote 
maintenance, predictive servicing 
solutions and fleet management. 
Without access to data, the ability 
to develop new services remains 
limited. The regulation is therefo-
re particularly vital for indepen-
dent repairers.

Consumers Will Benefit 
from More Competitive 
Prices and Higher-
Quality Services

One of the most significant be-
nefits of the Data Act is that it 
establishes a more balanced fra-
mework by addressing vehicle 
manufacturers’ de facto control 
over data. Easier access to ve-
hicle data for independent repa-
irers will strengthen competition 
in the aftermarket, support the 
development of alternative ser-
vice models in areas such as in-
surance and fleet management, 
and enable innovative digital 
applications to be introduced 
more rapidly. The natural outco-
me for consumers will be greater 
choice, more competitive pri-
ces and higher-quality services. 
 
From Türkiye’s perspective, it 
would not be inaccurate to say 
that this process will directly affe-
ct us due to our strong commerci-

al and regulatory ties with Europe. 
Every step taken within the Euro-
pean Union sets a precedent for 
our industry in the medium term. 
It is therefore essential to moni-
tor these developments closely. 
 
As OSS Association, we are ca-
refully following the process 
on behalf of our members and 
continuing our efforts to safe-
guard the competitive struc-
ture of our industry by playing 
an active role within FIGIEFA. 
 
Data is now described as the new 
fuel of the automotive industry. 
Unless fair and equal access to 
this resource is ensured, it will 
not be possible to establish a 
genuinely free and sustainable 
competitive environment. From 
this perspective, the Data Act 
represents an important starting 
point. However, the implementa-
tion process and the way secon-
dary legislation is shaped will be 
just as decisive as the Act itself. 
 
We regard this development not 
merely as a regulatory change, 
but as a strategic achievement for 
the future of the independent au-
tomotive aftermarket ecosystem 
in the age of digitalisation.

The EU Data Act and a New Era for 
the Automotive Aftermarket

As of 12 September 2025, the EU Data Act entered 
into application. At first glance, it may appear to be a 
technical regulation. However, from the perspective of 
the automotive aftermarket, this development carries 
considerable strategic significance. This is because 
the issue is no longer limited to parts, servicing or 
distribution—it now concerns data itself.

Emirhan SİLAHTAROĞLU 
 FIGIEFA & OSS Board Member

The fundamental 
principle we advocate 
is clear: data generated 
by a vehicle should not 
be controlled solely 
by manufacturers. 
The data belongs to 
the vehicle owner, 
who should be able 
to share it with a 
service provider of 
their choice. The Data 
Act establishes a legal 
framework for precisely 
this approach.
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A New Industry-Leading 
Reference from OSS Association: 
Strategic Analysis of the Turkish 
Automotive Aftermarket

As the Turkish Automotive Aftermarket Asso-
ciation (OSS), we have completed our report 
entitled “Strategic Analysis of the Turkish 

Automotive Aftermarket 2025,” prepared through 
the extensive efforts of our Industry Research Com-
mission and with contributions from Frost & Sullivan. 
Covering the passenger car, light commercial vehic-
le and medium- and heavy-duty commercial vehicle 
segments, the study reveals that the Turkish auto-
motive aftermarket reached USD 10.2 billion in 2025 
and is expected to grow to USD 14.4 billion by 2030. 
 
As OSS Association, which has represented Türkiye’s 
automotive aftermarket since 1995, we consider pre-
senting the size, dynamics and future of our industry 
through reliable data to be one of our highest priori-
ties. By updating the industry research study we first 
conducted two years ago, we have demonstrated 
that the market is not only growing but also under-
going a structural transformation. Electric vehicles, 
ADAS technologies, digitalisation and e-commerce 
are rapidly reshaping the automotive aftermarket. 
Without presenting this transformation through 
current and comprehensive data, it is impossible 
for our industry to make sound strategic decisions. 
In response to this need, we established an Industry 
Research Commission within our Board of Directors 
and launched this comprehensive strategic analysis. 
 
There are several reasons why we attach such im-
portance to this study. First, it provides a reliable 
foundation that enables industry participants—from 
distributors and service providers to parts manufa-
cturers and fleet operators—to develop data-driven 
business plans. Second, research of this scope, 
prepared in accordance with international stan-
dards, enhances the international visibility of both 
OSS Association and the industry we represent. It 

also serves as a reliable reference source for fore-
ign investors and international business partners 
seeking to assess the Turkish market. Indeed, since 
its publication, our report has received extensive co-
verage across numerous national media outlets—an 
encouraging development in terms of our industry’s 
visibility. Third, and perhaps most importantly, the 
research provides an official and measurable data 
foundation for presenting our industry to external 
stakeholders and public authorities. It strengthens 
our position in regulatory processes, in our relati-
ons with public institutions and in communicating 
the industry’s true contribution to the economy. 
 
These findings were achieved through the extensive 
work of our six-member Industry Research Commis-
sion and the methodological contribution of Frost 
& Sullivan. The Commission structured the study 
around two main segments: passenger cars and light 
commercial vehicles, and medium- and heavy-duty 
commercial vehicles above 3.5 tonnes, including 
buses, trucks, tractor units and trailers. The research 
employed a methodology based on vehicle parc size, 
replacement rates and end-user prices. It combined 
official data obtained from sources including TurkS-
tat, TAID, TREDER, OYDER, TSB and the IMF with 
direct interviews conducted with industry partici-
pants. We retrospectively analysed the 2022–2024 
period, designated 2025 as the base year and de-
veloped a five-year projection covering 2026–2030. 
At this point, we would like to express our sincere 
gratitude to all Association stakeholders who cont-
ributed their knowledge and insights to the comple-
tion of the research and devoted their time to one-
to-one interviews. This study was shaped to a great 
extent by their field experience and collaboration. 
 
According to the report, the Turkish automotive 
aftermarket reached USD 10.2 billion in 2025. Pas-
senger cars and light commercial vehicles accoun-
ted for USD 7.6 billion of this total, while heavy-duty 
commercial vehicles represented USD 2.7 billion. 
As shown in the accompanying chart, the market 
is projected to reach USD 14.4 billion by 2030, with 
the passenger car and light commercial vehicle seg-
ment once again expected to account for the majo-
rity of this growth.

The comprehensive 
study conducted by 
our Industry Research 
Commission in 
collaboration with Frost 
& Sullivan reveals the 
scale, transformation 
and future of the USD 
10.2 billion market.

Halit BAŞBUĞ
OSS Board Member

Electric vehicles, 
ADAS technologies, 
digitalisation and 
e-commerce are 
rapidly reshaping 
the automotive 
aftermarket.
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The “What Has Changed Since the Previous Re-
port?” section of the Passenger Car and Light Com-
mercial Vehicle Report summarises the changes 
between 2023 and 2025 across all key indicators, 
bringing together vehicle parc size, electric vehicle 
penetration, average mileage, the number of acci-
dents and aftermarket revenue in a single table.

The research shows that both segments are growing 
in the same direction, albeit for different reasons. 
In the passenger car and light commercial vehicle 
segment, the share of electric vehicles in total sales 
increased from 8.5% in 2023 to 28.8% in 2025, whi-
le ADAS systems and e-commerce are emerging 
as new areas of market growth. In the heavy-duty 
commercial vehicle segment, the impact of elect-
rification remains limited, with electric vehicles ac-
counting for just 0.02% of the vehicle parc. Instead, 
growth is primarily being driven by an ageing fleet 
and increasingly complex repairs. The “Total Vehic-
les in Operation by Age” sections of the reports also 
visually confirm this distinction:

In both segments, aftermarket revenue increased 
significantly faster than the vehicle parc, indica-
ting that market growth is being driven more by 
technological advancement and rising value than 
by the number of vehicles. This large pool of out-
of-warranty vehicles represents strong and sustai-
ned demand potential, particularly for independent 
repairers and the spare parts distribution channel. 
 
Nevertheless, both reports highlight several com-
mon structural risks: cost pressures resulting 
from inflation and the depreciation of the Turkish 
lira, difficulties in accessing working capital and 
a shortage of qualified technicians. Experienced 
technical personnel are moving to higher-paying 
sectors such as e-commerce and logistics, di-
rectly threatening service quality and capacity. 
 
The focus of competition is also shifting. En-
suring uninterrupted vehicle operation is now 
becoming more important than product ava-
ilability alone. As a result, OEMs, distribu-
tors and service providers are rapidly expan-
ding their logistics networks, mobile service 
capabilities and extended warranty programmes. 

As OSS Association, we regard this study 
as a starting point. Our Industry Rese-
arch Commission aims to update this 
analysis every two years, making it pos-
sible to monitor the industry’s size and 
transformation consistently over time. 
We also plan to conduct more detailed 
research by product group in the co-
ming period. This will enable us to share 
the specific dynamics of each category 
with our industry, from tyres and bat-
teries to lighting and braking systems. 

Our objective is to contribute to the de-
velopment of a competitive and sustai-
nable automotive aftermarket in which 
data, education and an appropriate re-
gulatory framework come together. On 
this occasion, we would once again like 
to thank our valued colleagues on the In-
dustry Research Commission, as well as 
all Association stakeholders who contri-
buted their knowledge and experience to 
the research.

In the coming period, we also 
plan to conduct more detailed 
research by product group, 
enabling us to share the unique 
dynamics of each category with 
our industry—from tyres and 
batteries to lighting and braking 
systems.
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WHAT’S CHANGED COMPARED TO PREVIOUS REPORT
AFTERMARKET REVENUE IS GROWING FASTER THAN PARC GROWTH AS REPAIR EVENTS INCREASINGLY INVOLVE HIGHER-VALUE COMPONENTS.

Key Figures 2023 2025 CAGR 
2023-2025

Vehicles in Parc 20,211,006 22,826,024 6.3%

Vehicle Sales 1,232,635 1,368,400 5.4%

Total EV Sales 104,606 393,579 94.0%

Total EV Ratio in 
Sales 8.5% 28.8% -

Total EV Parc 303,200 1,070,658 87.9%

Total EV Ratio in Parc 1.5% 4.7% -

BEV Sales 65,604 189,968 70.2%

BEV Ratio in
Sales 5.3% 13.9% - 

BEV Parc 80,636 373,389 115.2%

BEV Ratio in Parc 0.4% 1.6% - 

Average Km’s Driven 14,072 14,590 1.8%

Average Age 14.0 14.3 1.1%

Accidents with 
Vehicle Damage 1,232,957 1,444,026 8.2%

Number of Vehicle 
Dealers 1,510 1,470 -1.3%

Aftermarket Revenue $6,466.0 million $7,567.0 million 8.2%

1. Vehicle Parc Evolution
Larger and increasingly electrified vehicle parc
•Total light vehicle parc (6.3% CAGR). Average vehicle age increased from 14.0 to 14.3 years, supporting 
maintenance demand.
•Average annual mileage increased from 14,072 km to 14,590 km, accelerating wear on key replacement parts.
•BEV parc remains relatively small but is growing significantly faster than the overall vehicle parc.
•BEV adoption is beginning to reshape aftermarket demand:

• Positive impact: batteries, cooling systems, steering & suspension, wheel bearings, tires.
• Negative impact: engine components, oil & fluids, starters & alternators, ICE-specific filters.

2. Replacement Rate Assumptions
Replacement cycles increasingly influenced by vehicle technology
•Tire replacement rates increased modestly due to heavier EV vehicles and higher torque output.
•Brake wear growth moderated as regenerative braking reduces friction brake usage in EVs.
•Cooling system replacement demand increased as battery thermal management and heat pump systems become 
more common.
•Steering & suspension and wheel bearing demand benefited from increasing vehicle weight.
•Collision-related replacement demand accelerated due to an 8.2% CAGR increase in vehicle-damage accidents, 
significantly outpacing parc growth.
•Traditional ICE categories (oil, filters, engine parts, starters & alternators) continue to grow, but only in line with 
the ICE parc, resulting in lower long-term growth than full-parc categories.

3. Pricing & Value Pool Evolution
Technology content increasingly drives aftermarket value growth
•USD inflation remained moderate at:

• 2023: 4.1%
• 2024: 3.0%
• 2025: 2.7%

•Revenue growth is increasingly driven by product complexity rather than inflation alone.
Categories experiencing technology-driven ASP growth:
•Collision & Body: ADAS sensors, radar modules, camera integration and calibration requirements.
•Lighting: LED, adaptive LED and matrix lighting systems.
•Batteries: AGM/EFB batteries and increasing EV battery-related components.
•Cooling Systems: battery cooling loops, heat pumps and integrated thermal management systems.
•Steering & Suspension: electronic steering, adaptive damping and sensor-equipped components.
•Brake Parts: electronic parking brake and brake-by-wire technologies.
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13.3
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TOTAL VEHICLES IN OPERATION (PARC) BY AGE 2025
TURKEY’S AGING VEHICLE PARC—DRIVEN BY A HIGH SHARE OF VEHICLES OVER 5 YEARS OLD AND LIMITED NEAR-TERM IMPACT FROM SCRAPPAGE INCENTIVES 
WILL CONTINUE TO SUSTAIN STRONG AND GROWING DEMAND FOR AFTERMARKET PARTS AND SERVICES.

Note: *Scrap age scheme is the encouragement of Turkish citizens to purchase a new car or van and scrap an old one.

Automotive Aftermarket: Total VIO Percent Share by Age PC & LCV, Turkey, 2025 Automotive Aftermarket: VIO by Age, Turkey, 2022  and 2025

0-5 years
26%

6-10 years
17%

11-15 years
19%

16-20 years
13%

above 21 years
25%

• The vehicle parc is getting older in Turkey and reached 14.3 years on average in 2025 compared to 13.9 in 2022 for light vehicles.
• 74% of the vehicles are above 5 years old, highlighting a potential demand for aftermarket services. 
• Minibuses have the oldest (15.5 years on average) parc segment within light vehicles, followed by passenger cars (14.0 years on average) and light commercial vehicles (13.3 on 

average).  
• A scrappage incentive is expected to be introduced in the coming years, targeting vehicles over 21 years old, which currently make up around 25% of the parc. This could reduce the 

share of these older vehicles by approximately 2–3 percentage points.

13.2

12.3

14.4

14.1

17.2

2022

The average
vehicle age is 13.9 for passenger cars 

and LCV (pickup/vans).

The average
vehicle age is 14.3 for passenger cars 

and LCV (pickup/vans).

Average Age 
(years)

Note: In this chart, only passenger cars and pickup/vans are included. Note: Special purpose vehicles and tractors are excluded from the chart.

Average Age 
(years)

Truck 

Bus 

Minibus 

Pickup/Van

Passenger Car 

Source: TUIK (Turkish Statistical Institute), Frost & Sullivan Analysis
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TOTAL VEHICLES IN OPERATION (PARC) BY AGE 2025
TURKİYE’S MHCV PARC IS BOTH POLARIZED AND AGING, STRENGTHENING A DUAL-SPEED AFTERMARKET SPLIT BETWEEN OE SERVICİNG FOR NEWER VEHICLES
AND INDEPENDENT SERVICES FOR OLDER ONES.

Note: *Scrap age scheme is the encouragement of Turkish citizens to purchase a new car or van and scrap an old one.

Automotive Aftermarket: Trucks + Buses VIO Percent Share by
 Age Vehicles over 3.5 Tons, Turkiye, 2025 Automotive Aftermarket: VIO by Age, Turkiye, 2022 and 2025

0-5 years
19.5%

6-10 years
12.0%

11-15 years
17.3%16-20 years

15.6%

above 21 years
35.6%

• As of 2025, vehicles aged 0–5 years and those over 21 years together account for slightly more than 50% of the MHCV parc in Turkiye. This split creates a distinct aftermarket 
dynamic, where newer vehicles are more likely to rely on OE servicing, vehicles is handled by independent service providers are considerably older.

• Both trucks and buses average age increased in 2025 compared with 2022: buses from 15.4 to 16.5, trucks from 17.8 to 18.4 due to increase in vehicle prices. Hence the overall 
MHCV average age is also increased from 17.4 to 18.1. 
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2023

Bus Truck

The average
vehicle age is 17.4 for trucks and 

buses.

The average
vehicle age is 18.1 for trucks and 

buses.

Average Age 
(years)

Average Age 
(years)

Source: TUIK (Turkish Statistical Institute), Frost & Sullivan Analysis
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How do you see the future of the Block 
Exemption Regulation (MVBER) in Europe? 

The Block Exemption Regulation is one of the 
backbones of the independent aftermarket, 
and it’s hard to imagine a functioning market 
without it. The message I hear from all sides 
is that the MVBER will be extended beyond 
2028, so in my view the most important task 
is to get it updated to reflect the technologi-
cal development of the cars. 

The MVBER covers among other things the 
right for OE parts manufacturers to produ-
ce to the aftermarket and to brand the parts 
with their own logo. This is key for the spare 
parts manufacturers to stay profitable as well 
as for the independent aftermarket in being 
able to provide OES parts to the costumers. 

Furthermore, the Supplementary Guidelines 
to the MVBER provides additional examples 
and explains how for instance the warranty 
provisions can’t be misused by the vehicles 
manufacturer to keep the independent after-
market out. In fact the vehicle manufacturer 
can’t make the warranty of the car conditinal 
on the repair and maintenance of a vehicle 
within their network or on the use of the-
ir own branded spare parts. It’s also in the 
Supplementary Guidelines we find the im-
portant passage about technical information 
which states that vehicle manufacturers may 
not withhold technical information, which 
has to be provided to the as to their autho-
rized repairers.

The reason the MVBER is particularly impor-
tant is that the competition area is the crown 
jewel of the EU. It is much easier to enforce 
than most other legislation from the Union 
and the consequences of breaching com-
petition regulation is severe. For this reason 
most vehicle manufacturers and importers 
try to avoid crossing the line which makes 
the MVBER a very powerful tool. 

However, since the MVBER mainly deals 
with physical spare parts, there is a need to 
update it to also cover digital spare parts, co-
ding and activation of parts. 

In your view, what should be Türkiye’s priority 
actions in this area?

As a candidate member I believe it would be 
in Türkiye’s best interest to follow the lead of 
the EU and adopt a competion regime which 
is close to or identical to the MVBER. 

What are your views on the use of matching 
quality spare parts for vehicles that are still 
under the manufacturer's warranty?

There is no doubt the matching quality spa-
re parts are essential to the independent af-
termarket. From the MVBER it is a clear right 
to use matching quality parts and retain the 
warranty. 

Access to vehicle data has long been at the 
heart of FIGIEFA's lobbying efforts and can be 
considered one of its core missions. Could you 
elaborate on FIGIEFA's current position on this 
issue and outline the key achievements and 
milestones it has secured to date?

This is a really big topic and one of the other 
main priorities of FIGIEFA, but I’ll try to make 
it brief. It is indeed a core mission with ties to 
the Data Act, the Type Approval Regulation, 
and the MVBER. The position of FIGIEFA is 
unchanged. We want the European Com-
mission to present a sector specific legisla-
tion (SSL) complementing the Data Act. The 
Data Act has many of the right provisions but 
covers all internet connected products from 
the smart lawnmower and coffee machine 
to cars. Evidently, there is a huge difference 
between consumer goods and a vehicle with 
a lifetime of 15-20 years which undergoes 
constant repair and maintenance requiring 
access to the vehicle’s technical information 
and data. 

In 2023 we were one step away from getting 
a legislative proposal on the table, but sin-
ce it was just 5 months before the Europe-
an Parliamentary elections, the Commission 
decided to hold it back. In the meantime, we 
have secured many of the important parts of 
the SSL into the recent update to the Type 
Approval Regulation. In short this came as a 
resolution to the issue of secure gateways 
and gives the independent aftermarket the 
possibility to activate installation codes on 
spare parts with multi-brand testers and 
gives full access to OBD information. In ex-
change the vehicle manufacturers can requ-
ire a SERMI-light procedure for traceability. 

FIGIEFA President Mads Engberg discussed the critical issues 
shaping the industry’s future, from the future of the Motor Vehicle 
Block Exemption Regulation (MVBER) and access to vehicle data 
to the impact of electric vehicles on the aftermarket and Türkiye’s 
competitiveness in Europe.

The Future of the Independent 
Aftermarket Depends on 
Safeguarding Competition

Mads ENGBERG
President of FIGIEFA

I believe the MVBER should be updated to cover 
digital spare parts, parts coding procedures and parts 
activation processes.
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How can access to in-vehicle data and 
vehicle-generated data be safeguarded for 
independent operators and workshops?

The next important battle in this regards will 
be the renewal of the MVBER. It will likely 
lead to some sort of SERMI-like login proce-
dure to avoid unauthorized access to the ve-
hicles and to avoid hacking of the cars. 

How do you assess the impact of electric 
vehicles on the automotive aftermarket?

As Chinese vehicle manufacturers continue 
to expand across Europe, what impact do you 
expect this trend to have on the independent 
automotive aftermarket? How should the 
sector prepare for this shift?

Chinese vehicles are gaining market shares 
in Europe because they have exceptional fe-
atures compared to the price. In my country, 
Denmark, we have a very high EV share and 
more than 20 Chinese brands. We have also 
seen several brands enter the market and 
leave again, leaving the vehicle owners wit-
hout a network to solve issues covered by 
the warranty. We also see the Chinese ma-
nufacturers being more focused on selling 
new cars than securing spare parts for repair 
and maintenance. This short term focus may 
be attractive to some but really hurts the re-
sale value of vehicles. 

However, the general impact of EV’s 
shouldn’t be underestimated. There are 
significantly fewer moving parts and less 
maintenance needed. Figures from Norway 
suggest that the value for the aftermarket is 
around 70 % of the value of an internal com-
bustion engine vehicle. We also see that ma-

intenance in the first years of the EV-vehicle 
life is less than for ICE-vehicles, but when 
repairs are needed, they are more expensive. 
The main repairs are wheel bearings as the 
cars with the battery is much heavier and ti-
res must be changed more frequently due to 
a combination of the weight and the torque 
of the cars. 

In broader terms the introduction of modern 
connected vehicles has a huge impact on 
the aftermarket. Workshops need to invest 
heavily in tools and equipment to stay rele-
vant and able to service the new cars. This is 
regardless of the powertrain but even more 
pronounced with EV’s which are all equip-
ped with ADAS features. 

What are your views on the “Made in EU” 
regulations? 

The “Made in EU” regulations are inherently 
anti-liberal, but is a reflection of the attempt 
to save the automotive industry in Europe. 
An industry which is seen as strategic and 
essential. From a pure aftermarket perspe-
ctive, I think the biggest risk of the “Made 
in EU” regulations is if it spill into the repair 
market. Meaning that a part “Made in EU”, 
can only be replaced by a spare part made in 
EU. This would seriously hamper the flexibilty 
and competitiveness of the aftermarket. 

From FIGIEFA's perspective, how is the 
Turkish automotive aftermarket perceived 
within Europe? What would you identify as 
its main strengths, and which areas should 
the sector focus on to further enhance its 
competitiveness and integration with the 
European aftermarket?

As part of the EU Customs Union, the Turkish 
automotive aftermarket plays an important 
role in supplying quality parts at competitive 
prices. The main strengths are the relatively 
lower labour cost for highly skilled and tech-
nologically advanced workers. 

I believe the Turkish automotive sector 
should play on these strengths by following 
the trends in vehicle sales in Europe. If the 
transition towards EVs continues, Türkiye 
should be able to continue providing high 
quality spare parts for these vehicles as well. 

  One of the key 
advantages of the Turkish 
automotive aftermarket is 
its ability to offer a highly 

skilled workforce with 
strong technical expertise 

at relatively competitive 
costs.

Not only electric vehicles but also next-generation connected vehicles are 
fundamentally transforming the automotive aftermarket. 

To remain competitive, workshops will need to make substantial 
investments in new equipment, diagnostic tools and technical 

infrastructure.
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OSS Association Holds Its 2026 
Ordinary Administrative and 
Financial General Assembly

The Turkish Automotive Aftermarket 
Association (OSS) held its 2026 Or-
dinary Administrative and Financial 

General Assembly on 15 June 2026 at the 
Wyndham Grand Istanbul Kalamış Marina 
Hotel, with the participation of its members. 
 
The General Assembly began with an ope-
ning address by OSS General Coordinator 
Orçun İstanbulluoğlu. During the meeting, 
OSS Secretary General Emirhan Silahta-
roğlu presented the Association’s activities 
for 2025, while Aziz Kahya, Chairman of the 
Audit Committee, delivered the audit report. 
 

OSS Chairman of the Board Ali Özçete then 
outlined the Association’s objectives and ac-
tion plans for 2026, followed by a budget pre-
sentation from Treasurer Fatih Odabaşılar. 
 
Following the General Assembly, FixCloud, 
OSS’s new Participating Member, delivered 
a presentation. As part of the programme, Dr 
Salih Sami Atılgan, Member of the Board of 
Directors of the Istanbul Chamber of Com-
merce, and Halit Başbuğ, Member of the 
OSS Board of Directors, also addressed the 
participants and shared their assessments of 
the industry agenda.

OSS members gathered for the 2026 Ordinary 
Administrative and Financial General Assembly. 
During the meeting, the Association’s activities 
in 2025 were reviewed and its objectives for 
2026 were presented. The second Turkish 
Automotive Aftermarket Industry Research 
Report, prepared in collaboration with Frost & 
Sullivan, was also launched.
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One of the event’s highlights was 
the launch of the second Turkish 
Automotive Aftermarket Industry 
Research Report, prepared in col-
laboration with Frost & Sullivan. 
Frost & Sullivan Associate Dire-
ctor Mubarak Moosa and Senior 
Analyst Melek Öztürk presented 
the study’s key findings, offering 
comprehensive insights into the 
current state of the Turkish auto-
motive aftermarket and expectati-
ons for the coming period ahead. 
 
The OSS 2026 General Assembly 
concluded with a dinner, during 
which industry representatives 
exchanged views and discussed 
the future of the sector.
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Erkin ŞAHİNÖZ
Strategic Management Consultant, Founder of Erkin Şahinöz Academy, 

Former Research Director at the U.S. Federal Reserve (the Fed)

Economic Outlook for Türkiye and the World
in the Second Half of 2026

As always, we begin our article with 
the World Uncertainty Index. The 
index declined to some extent fol-

lowing the end of the most intense phase 
of the war and the reopening of the Strait 
of Hormuz. This development, together 
with the deterioration in the outlook for the 
Fed’s interest-rate policy—as expectations 
of rate cuts gave way to expectations of 
rate increases—triggered a sharp correc-
tion in precious-metal prices, particularly 
gold and silver, within the broader upward 
trend.

The factor that worsened the interest-rate 
outlook was the rise in oil prices caused 
by the war. Alongside higher energy costs, 
PCE inflation—the Federal Reserve’s pre-
ferred inflation measure—rose to 4% in the 
United States. With the US inflation target 
standing at 2.0–2.5%, the 4.1% inflation rate 
caused some concern at the Fed and led 
to a more hawkish tone.However, tougher 
rhetoric does not necessarily mean that 
policy actions will also become more agg-
ressive. The Fed operates according to 
the principle that “90% of central banking 
is communication and 10% is action,” and 
frequently manages expectations through 
its messaging without taking concrete ac-
tion.

Contrary to market expectations, we an-
ticipate a 0.25-percentage-point inte-
rest-rate increase from the Fed during the 
remainder of the year.

We will discuss the relationship between 
artificial intelligence and inflation in gre-
ater detail in future articles. In the short 
term, investment in artificial intelligence 
will exert upward pressure on inflation. 
Over the long term, however, we expect 
to see a significant deflationary process. 
 

Having discussed interest-rate expec-
tations for the US dollar, the world’s pri-
mary reserve currency, let us now focus 
on global economic activity. We should 
first assess whether the economic en-
vironment and financial conditions are 
supportive of growth. To do so, it is essen-
tial to closely monitor the Chicago Fed’s 
Financial Conditions Index, where a ne-
gative reading is considered favourable. 
 
Loose financial conditions mean grea-
ter availability of money, lower borrowing 
costs, an improving demand environment 
and more favourable liquidity conditions. 
We can see that financial conditions are 
currently at their loosest levels since the 
COVID-19 pandemic. We expect these 
conditions to continue supporting acti-
vity in the real economy and, consequ-
ently, sustaining global economic growth. 
 
For months, we have stated that we do not 
expect a global recession, and we conti-
nue to maintain this outlook with strong 
conviction. The global economy will con-
tinue to grow in 2026.

We will begin with the Fed, as the US dol-
lar accounts for approximately 65–70% 
of the global economy. The apprecia-
tion or depreciation of a currency with 
such substantial influence has major 
implications for the world economy. 
 
Statements from the new Fed Chair of-
fered no significant indication regarding 
the direction of monetary policy. Market 
data suggest a higher probability that the 
Fed will end the year one or two incre-
ments—each equivalent to 0.25 percenta-
ge points—above its current rate range of 
3.50–3.75%.

DDÜÜNNYYAA  BBEELLİİRRSSİİZZLLİİKK  EENNDDEEKKSSİİ

FFEEDD’’İİNN  AARRAALLIIKK  22002266  TTOOPPLLAANNTTIISSIINNAA  YYÖÖNNEELLİİKK  
BBEEKKLLEENNTTİİLLEERR

AABBDD  PPCCEE  EENNFFLLAASSYYOONNUU  ((YYIILLLLIIKK,,  %%))

FFİİNNAANNSSAALL  KKOOŞŞUULLLLAARR  EENNDDEEKKSSİİ
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Artificial intelligence investments will exert upward 
pressure on inflation in the short term. However, in the 

long term, we will see a significant deflationary trend.



AABBDD  BBİİLLEEŞŞİİKK  PPMMII                                                                      
GGEERRÇÇEEKKLLEEŞŞMMEE  VVEE  TTAAHHMMİİNN

Economic activity in the United States 
continued to expand in June in real rather 
than nominal terms—a PMI reading abo-
ve 50.0 indicates growth in real output 
volumes. Forecasts based on new orders 
suggest that the US economy will conti-
nue to grow in 2026, albeit at a somewhat 
slower pace. However, we expect both 
the labour market to recover and econo-
mic growth to accelerate, supported in 
part by the Fed’s interest rate cuts.

Despite all the obstacles, China has ma-
naged to sustain growth in economic ac-
tivity. Within the next few years, we will 
see countries seeking to follow China’s 
lead rather than that of the United Sta-
tes. It is no longer possible to halt Chi-
na’s expanding capacity for high-value 
manufacturing or its progress in AI-dri-
ven industrial production. That train has 
long since left the station; tariffs can 
delay this trajectory by only a few years. 
For China to exert greater influence in 
global politics, however, the yuan’s share 
of international trade must increase, par-
ticularly given the US dollar’s current sha-
re of approximately 65–70%. We expect 
continued progress in this area with each 
passing year. Growth in the Chinese eco-
nomy has accelerated over the past five 
months, and we expect China to continue 
contributing to global growth in 2026. 
The winds of change continue to sweep 
across the Middle East. The region is ac-
celerating investment in non-oil sectors 
and rapidly progressing towards beco-
ming one of the world’s leading commer-
cial hubs. We expect economic activity 
across the Middle East—particularly in 
Qatar, Saudi Arabia and the United Arab 
Emirates—to accelerate in the coming 
months. An easing of the conflict will sup-
port this momentum.

Europe remains vulnerable. 
The indirect effects of the war 
have caused economic acti-
vity in Europe to contract over 
the past two months, and we 
do not expect growth before 
the final quarter. We are ob-
serving a similar outlook in the 
United Kingdom.

EEUURROO  BBÖÖLLGGEESSİİ  BBİİLLEEŞŞİİKK  PPMMII                                                                      
GGEERRÇÇEEKKLLEEŞŞMMEE  VVEE  TTAAHHMMİİNN

BBİİRRLLEEŞŞİİKK  KKRRAALLLLIIKK  BBİİLLEEŞŞİİKK  PPMMII                                                                      
GGEERRÇÇEEKKLLEEŞŞMMEE  VVEE  TTAAHHMMİİNN

ÇÇİİNN  BBİİLLEEŞŞİİKK  PPMMII                                                                                      
GGEERRÇÇEEKKLLEEŞŞMMEE  VVEE  TTAAHHMMİİNN

SSUUUUDDİİ  AARRAABBİİSSTTAANN
BBİİLLEEŞŞİİKK  PPMMII  -- GGEERRÇÇEEKKLLEEŞŞMMEE  VVEE  TTAAHHMMİİNN
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It is no longer possible 
to halt the expansion 

of China’s high-
value manufacturing 

capacity or its 
progress in AI-driven 

industrial production.

We expect the US labour 
market to recover and 

economic growth to 
accelerate, supported in 

part by the Fed’s interest 
rate cuts.

US COMPOSITE PMI: ACTUAL AND FORECAST

UK COMPOSITE PMI: ACTUAL AND FORECASTAB COMPOSITE PMI: ACTUAL AND FORECAST

CHINA COMPOSITE PMI: ACTUAL AND FORECAST

SAUDI ARABIA COMPOSITE PMI: ACTUAL AND FORECAST



Despite global economic 
growth, the contraction 
in the Turkish economy 
continues. The data for June 
were also quite weak. 
 
The Central Bank was forced 
to suspend its interest rate 
cuts due to the rise in oil 
prices caused by the war. 
As long as the Central 
Bank continues reducing 
rates while maintaining the 
following inequality, interest 
rates can be lowered without 
triggering volatility in the 
exchange rate: 

Policy rate (37.0%) > CPI 
inflation (32.1%) + CDS risk 
premium (2.2%) 
 
The slowdown in the rate 
of decline in inflation—the 
variable on the right-hand 
side of this inequality—has 
adversely affected the rate-
cutting cycle. We expect 
year-end CPI inflation to be 
around 29%. Accordingly, 
we forecast that the 
Central Bank may deliver a 
cumulative four-percentage-
point reduction over the 
remainder of the year.

OUTLOOK FOR THE TURKISH ECONOMY 
AND DOMESTIC MARKETS

Our outlook for the S&P 500 Index has been positive 
for some time. The S&P 500 tested and surpassed 
the 7,400 target. As noted in our broader assess-
ments, the rally was not limited to a handful of popu-
lar large-cap companies; gains were broad-based, 
as confirmed by the Equal Weight S&P 500 Index. 
 
We expect the S&P 500 to continue testing new 
highs, even though its constituent companies have 
become very expensive. The accompanying market 
capitalisation-to-net income chart indicates that va-
luations have become inflated.

Gold underwent a sharp correction 
within its broader uptrend and 
subsequently rebounded from the USD 
3,850 support level. It is highly likely 
to target USD 4,500 in the coming 
months.

SS&&PP550000  EENNDDEEKKSSİİ

SS&&PP550000  EENNDDEEKKSSİİ  –– EEŞŞİİTT  AAĞĞIIRRLLIIKKLLII  

SS&&PP550000  EENNDDEEKKSSİİ  –– PPİİYYAASSAA  DDEEĞĞEERRİİ//NNEETT  
DDÖÖNNEEMM  KKAARRII

KKOORRKKUU  EENNDDEEKKSSİİ  VVIIXX

VVIIXX  VVAADDEELLİİLLEERRİİ
EEUURRUUSSDD  PPAARRİİTTEESSİİ

We expect the S&P 500 Index 
to continue testing new highs.

The overall trend in the 
VIX Index and its futures 
indicates that risk appetite 
remains strong across the 
markets. We can identify a 
target range of 1.16–1.18 for 
the euro–dollar exchange 
rate.
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S&P500 ENDEKSİ- PİYASA DEĞERİ/NET DÖNEM KARI

S&P 500 EQUAL WEIGHT INDEX

S&P 500 INDEX – PRICE-TO-EARNINGS (P/E) RATIO

S&P 500 INDEX 

VIX FUTURES

FEAR INDEX (VIX)

EUR/USD EXCHANGE RATE



TTCCMMBB  PPOOLLİİTTİİKKAA  FFAAİİZZİİ

TTÜÜRRKKİİYYEE  İİMMAALLAATT  PPMMII  EENNDDEEKKSSİİKKOONNUUTT  SSAATTIIŞŞLLAARRII  ((22001144--22002255))

KKOONNUUTT  SSAATTIIŞŞLLAARRII  ((22002255--22002266  kkaarrşşııllaaşşttıırrmmaallıı)) TTÜÜRRKKİİYYEE  CCDDSS  GGÖÖSSTTEERRGGEESSİİ

YYUURRTT  İİÇÇİİ  YYEERRLLEEŞŞİİKKLLEERRİİNN  YYAABBAANNCCII  PPAARRAA  
MMEEVVDDUUAATTLLAARRII

BBIISSTT110000  EENNDDEEKKSSİİ

Türkiye’s credit default swap 
(CDS) spreads, which reflect 
foreign investors’ perception of 
the country’s risk, remain below 
the critical threshold of 300 
basis points despite domestic 
political developments. This 
strengthens the Central Bank’s 
control over the exchange rate. 
Those moving away from FX-
protected deposits and foreign-
currency deposits initially 
favoured Turkish lira deposits 
due to their high interest rates. 
The shift towards the housing 
sector, which began several 
months ago amid expectations 
of lower interest rates, continues. 
The housing market ended 
2025 with record sales, and 
data for 2026 indicate that 

new records are being set. 
As the housing market stimulates 
activity in other sectors, analysis of 
the Purchasing Managers’ Index 
(PMI) suggests that the Turkish 
economy will begin to recover in 
the second half of 2026. We also 
expect a recovery in new export 
orders in the coming months. 
Our year-end 2026 forecast 
for the US dollar/Turkish lira 
exchange rate is 51.30. We expect 
the Turkish lira’s real appreciation 
trend to continue throughout 
2026. The stock market, 
meanwhile, is likely to maintain 
its subdued, sideways trajectory 
for some time due to uncertainty 
surrounding the domestic MSCI 
index.

Looking at the 
overall domestic 
trend, investors’ 

search for returns 
continues.

JULY–DECEMBER 2026 COLUMN

19

HOME SALES (2014–2025)

CBRT POLICY RATE

HOME SALES (2024–2025-COMPARATIVE ANALYSIS) TÜRKİYE CDS INDICATOR

BIST 100 INDEX FOREIGN CURRENCY DEPOSITS OF DOMESTIC 
RESIDENTS

TÜRKİYE MANUFACTURING PMI



INTERVIEW JULY–DECEMBER 2026

20

How do you assess the current position of the 
Turkish automotive supply industry in terms of 
exports?

Today, the Turkish automotive supply industry 
has become an important part not only of Tür-
kiye’s economy but also of the global automo-
tive ecosystem. With its quality, engineering 
expertise, flexible production structure and 
competitive cost advantages, our industry is 
now one of the preferred supply hubs for the 
world’s leading vehicle manufacturers. Tur-
kish companies rank among the Tier 1 and Tier 
2 suppliers of global manufacturers across 
numerous markets, particularly in Europe.

With exports totalling approximately USD 41.5 
billion, Türkiye’s automotive industry conti-
nues to lead the country’s exports. In the first 
seven months of the year, exports increased 
by 2.6% to USD 24.4 billion. Our supply in-
dustry accounts for 38% of total automotive 
exports and consequently plays a major role 
in Türkiye’s export performance Moreover, the 
Turkish automotive supply industry has evol-
ved far beyond a structure focused solely on 
parts manufacturing. Today, our companies 
also play an active role in design, product de-
velopment and R&D processes. Investments 
in areas such as electrification, lightweight 
materials, electronic systems, connected ve-
hicle technologies and next-generation mo-
bility solutions are accelerating the industry’s 
transformation.

The fact that European Union countries ac-
count for approximately 75% of our automoti-
ve exports is also a significant indicator of the 
level attained by the Turkish supply industry 
in terms of international quality standards 
and manufacturing capabilities. We believe 
that our supply industry will further increase 
its added value in the coming period throu-
gh electric vehicles, software-based systems 
and sustainable manufacturing technologies.

What projects are you undertaking to increase 
exports?

As OİB, we undertake multidimensional ini-
tiatives to ensure the sustainable growth of 
exports. Through traditional trade missions, 
participation in international exhibitions, buyer 
delegations and industry promotion activities, 
we help our companies reach new customers 
and markets. Recently, we have placed parti-
cular emphasis on initiatives designed to help 
our exporters diversify their markets.

We also invest in projects that will shape the 
future of our industry. Through the OİB Ven-
ture Mobility Innovation Fund, we support 
the growth of start-ups operating in the field 
of mobility technologies. We aim to support 
projects developed in areas such as artificial 
intelligence, connected vehicle technologies, 
cybersecurity, automation, battery techno-
logies and software solutions.

In addition, through the Future of Automotive 
Design Competition, which we organised for 
the 15th time this year, we help bring young 
entrepreneurs and innovative ideas into the 
industry. Our long-term objective is to increa-
se not only the volume of our exports but also 
their technological sophistication and added 
value.

	
What contributions does the Turquality 
programme make to the industry?

In today’s global competitive environment, 
producing high-quality products alone is not 
enough to achieve success. Strong brand 
management, institutional capacity, susta-
inable growth and visibility in international 
markets are equally important. This is preci-
sely where the Turquality Programme provi-
des significant advantages to our companies.

Through the programme, companies have the 
opportunity to strengthen their capabilities in 
branding, institutionalisation, digital trans-
formation and marketing. Many companies 
operating in the automotive industry have 
secured stronger positions in global markets 
with the support of Turquality. The program-
me makes a particularly valuable contribution 
to increasing high-value-added exports and 
enhancing the global recognition of Turkish 
brands. We believe that our industry must 
increase the number of internationally recog-
nised brands in the coming period.

How do you assess the contribution of buyer 
delegations to exports?

Buyer delegations stand out as a highly effe-
ctive means of helping our exporters reach 
new customers. At a time of intensifying glo-
bal competition, it is crucial for companies to 
establish direct contact with decision-makers. 
These events provide Turkish companies with 
opportunities to hold one-to-one meetings 
with purchasing representatives from around 
the world.

The Turkish Automotive Supply 
Industry at the Heart of Global 
Transformation

Kemal Yazıcı, Chairman of the Board of the Automotive Industry 
Exporters’ Association (OİB), discussed the Turkish automotive 
supply industry’s growing prominence in exports, its green 
transformation, new target markets and the technological 
developments that will shape the sector over the next decade.

Kemal YAZICI
Chairman of the Board of the Automotive 

Industry Exporters’ Association (OİB)

The fact that European Union 
countries account for approximately 
75% of our automotive exports is 
a significant indicator of the level 
the Turkish automotive supply 
industry has achieved in terms of 
international quality standards and 
manufacturing capabilities.
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One of the key advantages of these events is 
that they enable Türkiye to showcase its ma-
nufacturing capacity and technological capa-
bilities first-hand. Face-to-face meetings help 
establish trust while laying the foundations for 
long-term business partnerships. Buyer dele-
gations have made a significant contribution 
to many of our companies adding new custo-
mers to their export portfolios. As OİB, we plan 
to expand and continue these activities in the 
coming period.

Which new target markets do you plan to focus 
on in the coming period?

The European Union remains the largest 
export market for Türkiye’s automotive in-
dustry and will continue to retain its importan-
ce in the coming period. However, changes in 
global trade and geopolitical developments 
have made market diversification more im-
portant than ever.

Therefore, while maintaining our strong posi-
tion in Europe, OİB is placing greater empha-
sis on alternative markets such as the United 
States, the Gulf countries, North Africa, Cent-
ral Asia and Latin America. We see significant 
opportunities, particularly in countries where 
investment in vehicle manufacturing is ac-
celerating and the automotive aftermarket is 
expanding. Our objective is to facilitate expor-
ters’ access to new markets and help our in-
dustry achieve a more balanced export stru-
cture globally.

How will the European Green Deal and carbon 
regulations affect the Turkish automotive 
supply industry?

The European Green Deal is driving a fun-
damental transformation across the auto-
motive industry. Reducing carbon emissions, 
adopting sustainable manufacturing practi-
ces and implementing circular economy prin-
ciples are becoming key elements of compe-
titiveness. For the Turkish automotive supply 
industry, which maintains strong trade relati-
ons with Europe, adapting to this transforma-
tion is a strategic imperative.

Although the transition may involve certain 
investment and compliance costs in the short 
term, we believe it will offer significant oppor-
tunities for our industry over the longer term. 
Investments in energy efficiency, the use of 
renewable energy, reducing carbon footprints 
and implementing sustainable manufacturing 
practices will strengthen the competitiveness 
of our companies. The green transition should 
be regarded not as a burden, but as a key to 
securing a stronger position in global markets.

In which areas does the Turkish automotive 
supply industry stand out in global 
competition?

One of the Turkish automotive supply industr-
y’s key advantages is its ability to combine a 
strong engineering infrastructure with manu-
facturing flexibility. Our companies succes-
sfully compete with their international coun-
terparts in terms of quality standards, rapid 
delivery capabilities and cost management.

We manufacture to world-class standards 
across numerous fields, including casting, 
forging, metal forming, plastic injection moul-
ding, rubber products, electronic systems, 
engines and powertrain components. In addi-
tion, increasing investment in R&D and design 
in recent years has strengthened our produ-
ct development capabilities. Our proximity to 
Europe and advanced logistics infrastructure 
are also among the industry’s major competi-
tive advantages.

What do you consider the greatest opportunity 
for the Turkish automotive industry over the 
next decade?

As you are all closely aware, the automoti-
ve industry is currently undergoing a major 
transformation. Although there are many re-
asons for this change, I consider two issues 
particularly important and believe they will 
shape the next decade.

The first driver of this transformation is global 
warming. As the concentration of CO₂ in the 
atmosphere continues to increase, reducing 
emissions has become a priority in the auto-
motive industry, as it has in every other sector. 
Many countries, led by the European Union, 
have begun lowering their CO₂ emission li-

mits. From 2035 onwards, only zero-emission 
vehicles will be permitted for sale in EU count-
ries.

To address this challenge, technologies such 
as electric vehicles, hydrogen-powered ve-
hicles and fuel cells are emerging as alter-
natives to internal combustion engines. This 
transition has introduced new areas such as 
lithium-ion battery cells, anode and cathode 
materials, battery management systems and 
cooling systems.

The second driver is the rise in people’s ex-
pectations of vehicles as a result of increa-
sing economic prosperity and technological 
advances, alongside an ageing population. 
This transformation has brought topics such 
as autonomous driving, artificial intelligence, 
connected mobility, driver assistance sys-
tems, in-vehicle entertainment and comfort 
to the forefront of our agenda.

I believe these transformations will represent 
the greatest opportunities of the coming pe-
riod. If Türkiye can complement its strong, hi-
gh-quality manufacturing infrastructure with 
advanced technology development capabili-
ties, it will be well positioned to secure signifi-
cant gains from this transformation.

As OİB, while maintaining our strong position in Europe, we are placing greater 
emphasis on alternative markets such as the United States, the Gulf countries, North 
Africa, Central Asia and Latin America. We see significant opportunities, particularly 
in countries where investment in vehicle manufacturing is accelerating and the 
automotive aftermarket is expanding.

One of the Turkish automotive 
supply industry’s key 

advantages is its ability to 
combine strong engineering 

expertise with manufacturing 
flexibility. Our companies 

successfully compete with their 
international counterparts in 

terms of quality standards, rapid 
delivery capabilities and cost 

management.



How do you foresee the European automotive 
aftermarket market evolving over the next five 
years?

The European automotive aftermarket is 
expected to continue growing, driven pri-
marily by an aging vehicle parc, increasing 
vehicle complexity, and inflationary pressu-
re on maintenance costs. However, growth 
is likely to remain in the range of 3% to 5% 
annually.

At the same time, we will see stronger con-
solidation among distributors and suppliers, 
greater digitalization, and increasing de-
mand for data-driven services. While ele-
ctrification will gradually reshape product 
demand, the internal combustion engine 
vehicle fleet will remain dominant for many 
years, ensuring continued demand for tra-
ditional aftermarket products.

What do you consider to be the most 
significant transformation currently taking 
place in the industry?

The most significant transformation is the 
transition from a product-oriented business 
model, which is highly capital-intensive, to 
a data- and service-oriented ecosystem, 
which can help optimize inventory levels 
and improve operational efficiency.

Success is no longer determined solely by 
product availability but also by digital ca-
pabilities, customer experience, technical 
support, and access to vehicle data.

What kinds of changes are you observing in 
purchasing behavior?

Customers are becoming more informed 
and more price-sensitive. They increasingly 
compare prices online, as pricing has beco-
me more transparent and readily available. 
They expect immediate product availability 
and fast, transparent information regarding 
product quality, availability, and origin.

At the same time, professional workshops 
increasingly value reliability and service 
support alongside competitive pricing. The 
lowest price alone is no longer the key pur-
chasing criterion.

How are distributors’ product preferences 
changing?

Distributors are increasingly balancing pre-
mium brands with value-oriented alterna-
tives, including private-label products. The 
focus is shifting toward broader portfolio 
coverage, supply reliability, and profitability.

In addition, demand for EV-related produ-
cts, electronics, ADAS components, and 
diagnostic solutions is expected to grow 
steadily in the coming years.

INTER CARS Commercial Director Tomasz Białach shared his 
insights into the transformation of the European automotive 
aftermarket, evolving distributor expectations, the impact of 
artificial intelligence on the industry and the Turkish market.

The European Automotive 
Aftermarket at a New Turning 
Point in Its Transformation

Tomasz BIALACH
INTER CARS Commercial Director
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Success is no longer 
determined solely by 
product availability; 
digital capabilities, 
customer experience, 
technical support 
and access to vehicle 
data are now equally 
decisive.



How has the supply chain been reshaped in the 
post-pandemic period?

The pandemic highlighted the importance 
of supply chain resilience. Since then, distri-
butors have diversified sourcing, increased 
inventory levels across key product catego-
ries, and placed greater emphasis on supp-
lier reliability rather than purely cost-based 
decisions.

In the years immediately following the pan-
demic lockdowns, we experienced a signifi-
cant decline in service levels among many 
automotive suppliers. These service levels 
have not yet fully recovered, although the 
situation has improved substantially com-
pared with the peak disruption period.

How do you assess the impact of Chinese 
manufacturers on the European aftermarket?

Chinese manufacturers are becoming inc-
reasingly important players in the European 
aftermarket. Their product quality has im-
proved significantly, while their price com-
petitiveness remains very strong. As a result, 
they are increasing competition across nu-
merous product categories.

However, long-term success in Europe will 
depend on consistent quality, local support, 
spare-parts availability, warranty manage-
ment, and brand trust.

Since the Chinese vehicle parc in Europe 
is still relatively young, it is too early to draw 
definitive conclusions regarding these are-
as. At present, spare-parts databases rema-
in limited and parts availability is often insuf-
ficient compared with established vehicle 
manufacturers.

How will electrification affect distribution 
structures?

Electrification will gradually shift demand 
away from traditional maintenance parts 
toward electronics, software-related com-
ponents, thermal management systems, 
and high-voltage vehicle parts.

Distributors will need to invest in technical 
expertise, employee training, and new logis-
tics capabilities. However, the transition will 
be evolutionary rather than disruptive due 
to the long replacement cycle of Europe's 
vehicle fleet.

We already know that EVs will not enter the 
market as rapidly as many expected five ye-
ars ago. They will certainly not become the 
only vehicle category. Instead, they will be 
one of several powertrain alternatives ava-
ilable to consumers. As a result, the comp-
lexity of aftermarket product portfolios will 
continue to increase.

How is the Turkish aftermarket market 
perceived from a European perspective?

Turkey is increasingly viewed as a strategic 
manufacturing hub. European distributors 
recognize Turkish suppliers for their flexibi-
lity, strong manufacturing base, competitive 
pricing, and continuously improving quality 
standards.

The country's geographical proximity to 
Europe also makes it an attractive sourcing 
location for companies seeking to reduce 
supply chain risks.

The Turkish aftermarket distribution sector 
appears to be highly competitive and relati-
vely traditional in its business model. Howe-
ver, this creates opportunities for compa-
nies willing to invest and deliver additional 
value through technical support, access to 
vehicle data, workshop management sys-
tems, and digital solutions.

In your opinion, what is the most significant 
threat to the future of independent distribution 
channels?

The greatest threat is the growing compe-
titive influence of vehicle manufacturers, 
particularly regarding access to vehicle data 
and diagnostics.

If independent market participants lose 
equal access to connected vehicle informa-
tion, OEMs could gain a significant compe-
titive advantage. Maintaining open, fair, and 
secure access to technical information and 
vehicle-generated data is therefore critical 
for preserving a healthy and competitive af-
termarket ecosystem.

How will artificial intelligence and digitalization 
transform aftermarket distribution?

AI and digitalization will improve demand 
forecasting, inventory management, pricing 
strategies, customer support, and technical 
diagnostics.

Distribution companies will increasingly rely 
on predictive analytics and automation to 
improve efficiency, optimize stock levels, 
and enhance service quality. Organizations 
that successfully combine technological 
capabilities with strong customer relations-
hips will achieve the greatest competitive 
advantage.

The process of implementing AI-driven so-
lutions and digital transformation has alre-
ady begun and is expected to accelerate 
significantly in the coming years.

Türkiye is increasingly 
regarded as a strategic 
manufacturing hub. 
European distributors 
value Turkish 
suppliers for their 
flexible production 
capabilities, strong 
industrial infrastructure, 
competitive pricing and 
continuously improving 
quality standards.

Türkiye’s geographical 
proximity to Europe 
also provides a 
significant advantage 
for companies seeking 
to reduce supply chain 
risks.

JULY–DECEMBER 2026 INTERVIEW

23



OSS Association Assesses the 
Second Quarter of 2026!

Turkish Automotive Aftermarket 
Association (OSS) assessed the 
performance of the automotive af-

termarket in the second quarter of 2026 
through a survey of its members.

According to OSS’s Sectoral Evaluation 
Survey for the Second Quarter of 2026, 
the automotive aftermarket ended the 
period with a cautious outlook. Domes-
tic sales declined by an average of 1.25% 
in US dollar terms compared with the 
same quarter of 2025. During this period, 
distributor members recorded a 2.78% 
decrease in sales in US dollar terms, 
while manufacturer members achieved 
a 0.71% increase.

Payment Collection Challenges 
Persist

According to the survey, members’ in-
ventories decreased by an average of 
2.81% in the second quarter compared 
with the previous quarter. Inventories 
declined by 1.25% among distributor 
members and by 4.82% among manufa-
cturer members.

The survey also covered expectations 
for the third quarter of 2026. The industry 
anticipates a 1.33% increase in domestic 
sales in US dollar terms compared with 
the same period of the previous year.

The negative trend in payment collec-
tions continued. The combined propor-
tion of members describing collections 
as worse or significantly worse than in 
the previous quarter reached 43.8%, 
while only 7.8% reported an improve-
ment. Although approximately half of the 
members indicated no change, the clear 
predominance of negative assessments 
over positive ones suggests that collec-
tion performance continues to weaken.

23 Out of Every 100 Companies 
Reduced Their Workforce

Among the members participating in 
the survey, 18.8% increased their work-
force compared with the first quarter of 
2026, while 57.8% maintained their exis-
ting employment levels. The proportion 
reporting a decline in employment rea-
ched 23.4%.

Among distributor members, the pro-
portion reducing their workforce stood 
at 30.6%, considerably higher than the 
14.3% recorded among manufacturer 
members. Employment remained largely 
stable among manufacturers, while dist-
ributors exhibited a more pronounced 
downward trend.

Excessive Cost Increases       
Remain the Biggest Problem

The section addressing industry chal-
lenges was one of the survey’s most 
noteworthy areas. “Excessive cost inc-
reases” ranked first among the problems 
reported by members in the second qu-
arter of 2026, cited by 78.1% of respon-
dents. “Cash flow problems” followed in 
second place at 73.4%.

“Loss of business and turnover” ranked 
third, cited by 46.9% of members. Me-
anwhile, 35.9% of respondents pointed 
to “rising shipping costs and delivery 
delays,” and 32.8% cited “customs-re-
lated problems.” “Supply problems” and 
“regulatory changes” were each cited by 
17.2% of respondents.

The stagnation experienced in the automotive aftermarket throughout 
2025 continued into the second quarter of 2026. Sales, exports and 
employment remained broadly flat during the quarter, while the industry 
expects a modest recovery in the third quarter of the year.

According to the Turkish Automotive 
Aftermarket Association (OSS) 
Sectoral Evaluation Survey for the 
second quarter of 2026, domestic 
sales declined by 1.25% in US 
dollar terms compared with the 
same period of 2025. While 28.6% 
of manufacturer members were 
planning investments over the 
next three months, “excessive cost 
increases” once again ranked as 
the leading challenge in the second 
quarter of 2026. The survey also 
identified “cash-flow problems” 
and “loss of business and revenue” 
among the major challenges facing 
members.
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Expectations for the Next Three 
Months Improved

The survey also examined the industry’s 
investment plans. According to the fin-
dings, 20.3% of members are conside-
ring making new investments over the 
next three months, a proportion similar 
to that recorded in the previous survey. 
While 23.7% of manufacturer members 
reported investment plans in the pre-
vious survey, this figure increased to 
28.6% in the latest survey. Among dist-
ributor members, however, the proporti-
on declined from 17.6% to 13.9%.

Compared with the previous survey, the 
proportion of distributor members expe-
cting industry conditions to deteriora-
te over the next three months fell from 
55.9% to 36.1%. Among manufacturer 
members, the corresponding proportion 
decreased from 52.6% to 35.7%.

Capacity Utilisation Increased in 
the Second Quarter

The average capacity utilisation rate 
among manufacturers reached 73.93% 
in the second quarter of 2026, up from 
68.16% in the first quarter. Manufactu-
rer members’ production increased by 
1.79% compared with the same quar-
ter of 2025, while their exports rose by 
2.68% in US dollar terms over the same 
period.
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“The results for the second 
quarter of 2026 clearly de-
monstrate that the automo-
tive aftermarket is striving to 
maintain its operations under 
challenging economic con-
ditions. The contraction in 
sales and decline in employ-
ment among our distributor 
members, together with the 
fact that most companies 
identify rising costs and cash 
flow difficulties as their pri-
mary concerns, indicate that 
the pressure on our industry 
persists. While businesses 
are attempting to manage 
increasing financing costs 
and operating expenses, 
they must also make far more 
cautious decisions regarding 
inventory, pricing and invest-
ment to remain competitive. 
 
Nevertheless, the survey 
results reveal not only the 
risks facing our industry but 
also its resilience. Growth 
in production and exports, 

higher capacity utilisation 
and the increase in invest-
ment plans among our ma-
nufacturer members de-
monstrate that companies 
retain confidence in their 
long-term growth potential. 
Improved sales expectations 
for the coming period also 
suggest that the industry 
may be entering a gradu-
al and controlled recovery. 
 
The automotive aftermar-
ket is a strategic sector that 
makes a significant contri-
bution to Türkiye’s economy 
through production, exports 
and employment. Sustaining 
this potential requires grea-
ter economic predictability, 
easier access to financing, 
measures to alleviate cost 
pressures and the determi-
ned continuation of policies 
supporting production and 
exports.”

Commenting on the survey results, Ali 
Özçete, Chairman of the Board of OSS 
Association, said:

The survey results reveal not only the 
risks facing our industry but also its 

resilience.



D riven by technological advances, global 
trade is undergoing a fundamental trans-
formation across every area, from sales 

channels and logistics processes to marketing 
methods and customer relations. In this new 
era, e-exports enable companies to transcend 
geographical boundaries, reach buyers directly 
in different markets, monitor market dynamics 
closely and build brand value on a global scale.

This transformation also presents significant op-
portunities for growth and market access for Tür-
kiye’s automotive aftermarket, which possesses 
extensive export experience and the capability 
to offer products across diverse markets. Digital 
marketplaces and online sales channels comp-
lement traditional export methods, enabling our 
companies that manufacture or sell spare parts, 
accessories, equipment and maintenance pro-
ducts to reach a broader customer base.

We regard e-exports not merely as a new chan-
nel for increasing sales volumes, but as a stra-
tegic growth area that strengthens our com-
panies’ competitiveness and brand-building 
capabilities.

In line with this approach, as the Ministry of Tra-
de, we formulate our e-export policies around a 
comprehensive framework designed to facilita-
te companies’ entry into digital commerce and 
enhance their global competitiveness. We com-
bine financial support with digital consultancy 
services and training programmes.

A Support Model Spanning Market 
Entry to Order Delivery

Through Presidential Decision No. 5986 on 
E-Export Support, we aim to reduce the costs 
incurred by our companies during their e-export 
operations and contribute to their sustainable 
growth in international markets.

Within this framework, we support the cost of 
sector-, country- and e-export-focused reports 
required by companies when preparing action 

plans for overseas markets; digital advertising 
and promotional activities aimed at increasing 
the visibility of Turkish products; and order ful-
filment services—including warehousing and 
returns—that enable rapid delivery. Our support 
also covers the cost of opening online stores 
in target markets, services obtained from local 
e-commerce partners offering end-to-end solu-
tions and commissions paid to online marketp-
laces.

Through our E-Export Consortium model, we 
aim to provide end-to-end solutions in areas 
such as marketing, logistics, payments and cus-
tomer service to companies and entrepreneurs 
that may find it difficult to establish compre-
hensive e-export operations using their own re-
sources. By granting beneficiary status to retail 
e-commerce websites and online marketplaces, 
we also support stakeholders that play an im-
portant role in the e-export ecosystem.

We regularly update our target-country approa-
ch by closely monitoring developments in global 
e-commerce. By adding nine countries to the 
existing list of 26, we have increased the number 
of target countries for e-exports to 35. Through 
the additional 20% support rate applied to acti-
vities targeting these countries, we provide our 
companies with more advantageous conditions. 
Detailed information on our e-export support 
programmes is also available through the Easy 
Support Platform developed by our Ministry.

Access to Accurate and and 
Reliable Information

Market conditions, consumer preferences, ad-
vertising models and customs regulations can 
change rapidly within the e-commerce ecosys-
tem. Consequently, timely access to current, 
reliable and actionable information has become 
just as decisive for companies’ success as ac-
cess to financial resources.

A Vision for a Strong and 
Enduring Türkiye in Digital Trade

Hasan ÖNAL
Head of the Department of E-Export, Digital 

Marketing, Behavioural Public Policy and Next-
Generation Technologies

By closely monitoring 
developments in global 
e-commerce, we regularly 
update our target-country 
strategy. We have added 
nine countries to the 
existing list of 26, bringing 
the total number of target 
countries for e-exports to 
35. We provide companies 
with more advantageous 
conditions by offering an 
additional 20% support 
rate for activities targeting 
these markets.

E-exports offer the automotive aftermarket opportunities 
for sustainable growth, new customer acquisition and 
strong brand development in global markets.
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To address this need, the Ministry launc-
hed the Easy Export Platform (KİP) in 2020. 
Through KİP, we provide companies with 
country, sector, market, competitor and 
complementary product information in a 
single digital environment, supporting da-
ta-driven decision-making when selecting 
target markets.

Thanks to the platform’s AI-powered te-
chnological infrastructure, companies can 
compare the countries in which similar pro-
ducts are prominent, demand conditions in 
the relevant markets, price ranges and the 
competitive environment. This makes it ea-
sier for them to focus on markets offering 
greater potential for their products.

Building on the experience gained through 
KİP and combining it with the specific requ-
irements of e-exports, we developed the 
Easy E-Export Platform (E-KİP). We designed 
E-KİP as a digital consultancy centre serving 
a range of user profiles, from entrepreneurs 
taking their first steps into e-exporting to ex-
perienced exporters seeking to expand their 
existing operations.

Comprising 12 modules, the platform offers 
guidance across numerous areas, particu-
larly target market selection, marketplace 
assessment, operational readiness, digital 
marketing, logistics and payment systems.

The Marketplace Module brings together in-
dicators relating to demographics, consumer 
habits and digital behaviour across 24 count-
ries, helping companies assess markets more 
accurately. The Step-by-Step E-Export Mo-
dule breaks down the e-export journey into 
distinct stages and provides companies with 
a practical roadmap outlining which actions 
to take at each stage. It also enhances their 
capabilities in areas such as product listing, 
digital marketing, logistics and after-sales 
processes.

Developed in accordance with the Ministry’s 
legislation, guidelines and guidance docu-
ments, the AI-powered Expert Intelligence 
chatbot answers e-export-related questions 
around the clock, enabling users to access 
the information they need quickly and direct-
ly. KİP and E-KİP are available free of charge 
through the e-Government Gateway.

The New Direction of Trade in the 
Age of Artificial Intelligence

We anticipate that, in the coming period, 
e-commerce will no longer remain a system 
in which users simply search for products 
and place orders through online platforms. 
This emerging model, in which AI-powered 
digital assistants research products, compa-
re alternatives and participate in purchasing 
processes on behalf of users, is known as 
“agentic commerce.”

This transformation is expected to introduce 
new operating models across many areas of 
e-exporting, from preparing product infor-
mation and conducting digital marketing to 
pricing and customer service. In this process, 
it will become increasingly important for our 
companies to adapt to AI-powered search, 
comparison and purchasing systems.

As the Ministry, while enhancing the techno-
logical capabilities of our existing platforms, 
we are also continuing our efforts to help 
companies use artificial intelligence appli-
cations more effectively. Our key priority for 
the coming period is to establish an e-export 
ecosystem in which companies operate on 
the basis of reliable data, adapt rapidly to 
evolving technologies and possess the ca-
pacity to generate high added value.

Events and Global Engagements 
Strengthening E-Exports

We complement our financial support and 
digital consultancy services with events that 
enable companies to establish direct con-
tact with different stakeholders across the 
e-commerce ecosystem.

We organise the Ankara E-Export Summit 
to raise companies’ awareness of e-exports 
and provide information about the sup-
port offered by our Ministry. The inaugural 
Summit was held on 8–10 November 2023, 
followed by the second edition on 6–8 No-
vember 2025. Through panels, sessions 
and workshops featuring contributions from 
public- and private-sector representatives, 
we enabled companies to follow the latest 
developments and establish new business 
connections.

At the international level, we organised the 
Istanbul Global E-Export Summit (IGEXX) in 
line with our vision of positioning Türkiye as 
a regional and global hub for e-exports. Held 
in September 2024, IGEXX brought together 
global and regional marketplaces, techno-
logy and logistics companies, payment ser-
vice providers, public-sector representati-

ves and e-exporting companies in Istanbul. 
Representatives from 33 global and regional 
marketplaces attended the Summit, alongsi-
de more than 3,000 participants.

The presentations, panel discussions and 
B2B meetings held as part of the programme 
provided a platform for companies to conne-
ct directly with global stakeholders and exp-
lore new opportunities for collaboration.

We regard IGEXX not merely as an event 
addressing the latest developments in digital 
commerce, but as a strategic initiative that 
facilitates companies’ access to new mar-
kets, fosters international partnerships and 
strengthens Türkiye’s position in cross-bor-
der digital trade.

In line with this objective, we will hold the 
second edition of the Summit in Istanbul on 
3–5 September 2026 under the theme “Be-
yond Borders.” Through IGEXX 2026, we aim 
to enable companies to establish new con-
nections with global marketplaces and inter-
national buyers, gain first-hand insight into 
evolving business models and innovative 
technologies, and follow the developments 
shaping the future of e-exports.

Our goal is not merely to 
enable more companies 
to begin e-exporting, 
but to help Turkish 
companies become trusted 
international brands that 
grow in global markets 
and use innovative 
technologies effectively.
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As part of the meetings, the dele-
gation visited Director General 
of Exports Mehmet Ali Kılıçkaya; 

Director General for Product Safety and 
Inspection Hakkı Karabörklü and Deputy 
Director General Umut Can Gök; Dire-
ctor General of Imports Mehmet Azgın; 
Head of the Department of E-Export, Di-
gital Marketing, Behavioural Public Po-
licy and Next-Generation Technologies 
Hasan Önal; and Deputy Director Gene-
ral for International Agreements and the 
EU Canan Nilüfer Dora at their respec-
tive offices. The discussions addressed 
current developments in the automotive 
aftermarket and potential areas of coo-
peration.

During the visits, information was sha-
red about OSS Association’s activities 
and international initiatives, while as-
sessments were presented regarding 
the industry’s current position, export 
potential and the “Made in Europe” ini-
tiative. The participants also exchan-
ged views on incentives and practices 
covering the automotive aftermarket, 
e-export processes and practices falling 
outside the scope of existing support 
mechanisms.

The OSS delegation comprised Bo-
ard Member and Secretary General 
Emirhan Silahtaroğlu, Board Member 
Beylem Leblebici Birsen, Board Mem-
ber Müjdat Aras, General Coordinator 
Orçun İstanbulluoğlu and Legal Regu-
lations Working Group Member Bumin 
Kaan Köktürk.

OSS Association Visits 
the Republic of Türkiye 
Ministry of Trade

On 25 February 2026, OSS 
Association held a series of 
meetings with officials from the 
Republic of Türkiye Ministry of 
Trade to discuss the industry’s 
priorities and international 
developments.
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The meetings addressed 
current developments in 
the automotive aftermarket 
and potential areas of 
cooperation.
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At a time when the automotive and 
industrial sectors are undergoing 
profound global change and trans-

formation, strengthening industry-wide colla-
boration beyond individual achievements has 
become essential. As one of the most dynamic 
and operational structures supporting this vi-
sion, the Member Relations and Organisation 
Working Group serves both as the public face 
of our Association and as one of the strongest 
bonds uniting the industry. Together with our 
Board and Working Group members, and sup-
ported by the strength of the industry’s lea-
ding companies, we work side by side through 
an inclusive and visionary approach.

A Growing Family and Strategic 
Objectives

The purpose of our Working Group is to conti-
nuously strengthen our Association’s influen-
ce within the industry and enhance its repre-
sentative capacity. In line with this objective, 
our primary goal is to attract new members by 
communicating accurate information about 
our Association, the high-quality activities we 
undertake and the significant benefits of mem-
bership through the appropriate channels. We 
manage the application processes of pros-
pective member companies professionally 
and ensure that all necessary information and 
documentation are collected meticulously. 
 
However, our mission extends beyond welco-
ming new members into our organisation. We 
organise high-profile national and internatio-
nal events that strengthen our visibility in the 
global market. Through these events, we bring 
stakeholders together and maximise commer-
cial and social synergy.

A New Era of Interactive 
Engagement: Guest Member 
Meetings

This year, we introduced an important initia-
tive to transform internal communication wit-
hin our Association from a one-way structure 
into a fully participatory ecosystem. We now 
open our monthly Working Group meetings 
to representatives of all OSS member compa-
nies. By welcoming an average of five to eight 
members as guests at each meeting, we fos-
ter broader and more inclusive collaboration. 
 
During these meetings, we provide updates 
on the Association’s current projects and acti-
vities while giving the floor primarily to our gu-
ests. In this interactive environment, members 
can freely share their industry insights, ask 
questions directly and assess the sector from 
their own perspectives. Our principal objecti-
ve is not only to highlight the valuable benefits 
members can gain from the Association, but 
also to explore how their knowledge and ex-
perience can create additional value for both 
our organisation and the wider industry. These 
interactive meetings have become the most 
tangible reflection of our pursuit of collective 
insight.

Four Key Areas of Focus and Activity
To manage this comprehensive structure 
efficiently, we have divided our activities into 
four principal areas: 
 Member Relations: The process of wel-
coming new members into our community, 
which lies at the heart of our Association’s 
growth strategy. 

Participating Member Relations: A bridge 
that strengthens existing members’ connec-
tions within the Association, sense of belon-
ging and active involvement in committees. 

Member Data Collection: An informati-
on-gathering mechanism that supports our in-
dustry knowledge base and future projections. 

Event Organisation: Prestigious gatherin-
gs that energise the entire ecosystem and 
integrate our members into global business 
networks.

Shaping the Future Through the 
Power of Data

In today’s business world, accurate and acti-
onable information is undoubtedly the most 
valuable asset. Guided by this principle, 
we collect data from our member compa-
nies at regular intervals to make a strategic 
contribution both to our Association and 
to the industry as a whole. One such initi-
ative is the industry assessment survey we 
conduct with our members every quarter. 
 
This data enables us to monitor the pul-
se of the industry in real time, identify are-
as for improvement and develop roadmaps 
for the future. The information collected not 
only serves as a beacon for our members in 
their decision-making processes but also 
reinforces our industry’s institutional stan-
ding among the public and policymakers by 
providing academically grounded evidence. 
 
We extend our sincere gratitude to our mem-
bers, whose contributions enable us to obtain 
concrete data on the direction of our industry.

Stronger Together

At a time of such intense and demanding 
global competition, no company can bu-
ild a complete ecosystem on its own. Jo-
ining forces, sharing expertise and spea-
king with a collective voice are the keys 
to carrying us confidently into the future. 
 
As the Member Relations and Organisation 
Working Group, we invite all industry stakehol-
ders to become part of this extensive network. 
Together, we aspire to build our synergy, 
strengthen our collective capabilities and sha-
pe our shared future.

The Industry’s Hub for 
Collective Insight and Synergy:
Member Relations and 
Organisation Working Group

Müjdat ARAS
OSS Board Member

“In a world where global competition 
is evolving rapidly, moving beyond 

individual achievements to build 
collective intelligence is no longer a 
choice—it is the only way to shape 

the future.”
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How do you see the future of Türkiye’s 
lubricants market?

Türkiye’s lubricants industry continues to 
grow, supported by the country’s strong au-
tomotive ecosystem, advances in industrial 
production and the transformation taking 
place in mobility. Record-breaking automo-
tive sales over the past three years and the 
steady expansion of the vehicle parc have 
directly contributed to the growth of the 
lubricants sector. In 2026, we expect a more 
balanced yet sustainable growth trajectory. 
 
The continued expansion of the vehic-
le parc and annual vehicle sales remai-
ning at high levels are among the key fac-
tors supporting demand for lubricants. In 
addition, fleet renewal across the heav-
y-duty and commercial vehicle segments, 
together with growth in the industrial and 
manufacturing sectors, will continue to 
contribute to the industry’s development. 
 
Electrification will be one of the most im-
portant trends shaping the industry in the 
coming years. As electric vehicles become 
more widespread, demand is shifting away 
from conventional engine oils towards hi-
gh-technology fluids for battery thermal ma-
nagement, cooling systems and powertrains. 
Nevertheless, we anticipate that internal 
combustion engine and hybrid vehicles will 
continue to account for a significant share 
of Türkiye’s vehicle parc for many years. We 
therefore view the industry’s future not as a 
transition driven by a single technology, but 
as a multilayered transformation in which dif-
ferent powertrain technologies evolve side 
by side.

What impact will electric vehicles have on 
the industry? How is their growing adoption 
affecting the lubricants market, and how is 
Castrol preparing for this transformation?

The rapid adoption of electric vehicles is dri-
ving a major transformation across the au-
tomotive industry. Compared with internal 

combustion engine vehicles, EVs have dif-
ferent cooling and efficiency requirements. 
At Castrol, we aim not merely to participate 
in this transformation, but to help shape it. 
 
Castrol’s strategy is built around suppor-
ting this transition in mobility, delivering 
next-generation fluids for both electric 
and hybrid vehicles, and developing sus-
tainability-focused solutions. We see this 
transformation as a significant opportunity. 
 
At the heart of our strategy are the develop-
ment of next-generation products compa-
tible with electrified powertrains, stronger 
collaboration with OEMs, and the delivery 
of sustainable solutions. We regard ele-
ctrification as an opportunity for growth. 
 
As electric vehicle technologies advance, 
lubrication requirements are also evolving. 
Instead of conventional engine oils, speci-
alised fluids that enhance EV efficiency are 
becoming increasingly important. Through 
the Castrol ON range of e-Fluids, we provi-
de battery thermal management, transmis-
sion fluid and cooling solutions designed 
to maximise electric vehicle performance. 
 
The e-Fluids offered under the Cast-
rol ON brand are designed to impro-
ve the performance, durability and effi-
ciency of electric vehicles. Castrol ON 
products help reduce charging times, ex-
tend battery life and increase driving range. 
 
Today, Castrol ON e-Fluids are used as the 
factory fill in two out of every three electric 
vehicles produced globally. This demonst-
rates Castrol’s engineering expertise in ele-
ctrification and its leading position in OEM 
partnerships.

Is the distribution landscape undergoing a 
transformation?

As in almost every industry, distribution 
structures are also undergoing a transfor-
mation. Success is no longer measured so-
lely by the strength of a logistics network. 
Next-generation vehicle technologies, 
electrification, evolving OEM specificati-
ons and digitalisation have made the te-
chnical capabilities of distributors and 
service centres more important than ever. 
 
Distribution is no longer simply a sales 
model focused on bringing products to 
market; it is evolving into a more strate-
gic structure in which technical experti-
se, data utilisation, digital capabilities and 
customer experience are managed toget-
her. Next-generation vehicle technologies, 
electrification and changing OEM speci-
fications make it increasingly critical for 
distributors and service centres to match 
the right product with the right application. 
 
At Castrol, we regard our distributors as 
key business partners at the heart of this 
transformation. Through our strong nati-
onwide distribution infrastructure and a 
network reaching more than 30,000 servi-
ce points across Türkiye, we serve a broad 
ecosystem encompassing OEMs, authori-
sed and independent service centres, fle-
et customers and e-commerce channels. 
 
However, the value we provide extends well 
beyond product supply. Through technical 
training, product and application expertise, 
field support and engineering capabilities, 
we help our business partners strengthen 
their competencies and adapt more rapidly 
to evolving vehicle technologies and custo-
mer expectations. In doing so, we not only 
ensure that our products are used correct-
ly but also enable service centres to deliver 
more reliable, efficient and higher-value ser-
vices to their customers.

In our interview with Nilay Tatlısöz, General Manager of Castrol 
Türkiye, Ukraine and Central Asia, we discussed the future 
of Türkiye’s lubricants market, the impact of electric and 
hybrid vehicles on the industry, sustainability investments, the 
transformation of distribution structures, and Castrol’s strategy 
of positioning Türkiye as a regional production and export hub.

The Future of the Lubricants 
Industry Is Being Reshaped by 
Electrification

Nilay TATLISÖZ
General Manager of Castrol Türkiye, 

Ukraine and Central Asia
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How is the growing adoption of hybrid vehicles 
shaping the lubricants market?

Hybrid vehicles serve as an important bri-
dge in the transition to fully electric mo-
bility and are significantly transforming 
the lubricants market. This transformation 
is reflected not only in the number of ve-
hicles on the road but also in the chan-
ging technologies required of lubricants. 
 
Hybrid engines have different operating 
characteristics from conventional internal 
combustion engines due to frequent start-
stop cycles, intermittent engine operati-
on and exposure to varying thermal cycles. 
As a result, engine oils must provide faster 
protection, offer greater resistance to con-
taminants and maintain their performan-
ce under diverse operating conditions. The 
growing adoption of hybrid vehicles is the-
refore increasing demand for more advan-
ced, high-performance lubricant solutions. 
 
At Castrol, we have been closely monitoring 
this transformation for many years and develo-
ping technologies that help shape it. HYSPEC 
(Hybrid Specification), which we developed by 
analysing the unique operating characteristics 
of hybrid engines and real-world driving con-
ditions, is one of the strongest examples of our 
engineering approach to hybrid technologies. 
 
HYSPEC is not a product but a new per-
formance standard based on the real-wor-
ld operating conditions of hybrid engines. 
Engine oils meeting the HYSPEC standard 
deliver up to 25% better performance than 
current industry standards in three are-
as critical to hybrid vehicles: engine cle-
anliness, rapid adaptation to intermittent 
engine operation and thermal efficiency. 
As electrification advances, we expect hybrid 
vehicles to remain an important part of the 
mobility ecosystem for many years. The future 
of the lubricants industry should therefore be 
evaluated not only in terms of conventional 
engine oils or electric vehicle fluids, but also 
alongside innovative solutions developed 
specifically for hybrid technologies. At Castrol, 
we will continue to develop technologies that 
address users’ evolving needs throughout 
every stage of this transformation.

How are sustainability targets affecting the 
lubricants industry?

Sustainability is no longer merely an environ-
mental objective for the lubricants industry; it 
has become a strategic transformation area 
reshaping the way business is conducted. 
Today, the industry is focused on developing 
longer-lasting products, improving resource 
efficiency, reducing carbon footprints and ex-

panding circular economy practices. Sustai-
nability therefore affects the entire value chain, 
from product development and manufactu-
ring to packaging and waste management. 
 
At Castrol, we support this transformation 
through both our products and our operati-
ons. Castrol ON e-Fluids, developed for ele-
ctric vehicles, help improve vehicle efficiency 
while contributing to longer driving ranges, 
faster charging and extended battery life. On 
the manufacturing side, packaging impro-
vements at our Gemlik facility have reduced 
plastic use by approximately 20%, delive-
ring significant gains in resource efficiency. 
 
One of the most prominent examples of our 
sustainability vision is the Castrol More Cir-
cular business model, which we launched 
in Türkiye. Under this programme, used oil 
collected from businesses is re-refined into 
base oil using advanced technology and re-
introduced into production processes. This 
gives a resource previously regarded as 
waste a new economic life, generating both 
environmental and financial benefits. We 
operate this model in partnership with TAY-
RAŞ, drawing on its expertise in this field, 
while supporting participating business 
partners with Castrol products in proporti-
on to the amount of used oil they recover. 
 
We view sustainability not only as an environ-
mental responsibility but also as an important 
area of innovation shaping the industry’s fu-
ture. Through our products, operations and 
business models, we will continue to promote 
the circular economy and lead the industry’s 
transformation. At Castrol, our goal is not me-
rely to address today’s needs but to begin de-
veloping the technologies, business models 
and partnerships that will shape the mobility 
ecosystem of tomorrow. We believe sustai-
nability is not simply an approach to reducing 
environmental impact; it is also a strategic 
transformation area that supports the industr-
y’s competitiveness and long-term growth

Can Türkiye become a regional production or 
export hub for Castrol?

Kesinlikle. Aslında Türkiye, Castrol açısından 
Absolutely. Türkiye is not only an important 
market for Castrol but also one of the count-
ries at the heart of our production, export and 
regional growth strategy. One of the clearest 
indicators of this is Türkiye’s position—along-
side the United States, China and India—as 
one of Castrol’s four strategic priority mar-
kets globally. This is one of the most tangible 
demonstrations of our confidence in Türki-
ye and our long-term investment approach. 
In line with this strategy, we have made sig-

nificant investments in our Gemlik manufac-
turing facility in recent years. With an invest-
ment of approximately USD 20 million over the 
past three years, we increased its production 
capacity from 95 million litres to 135 million 
litres. Our goal is to raise this capacity to 160 
million litres by 2030. As one of Castrol’s eight 
manufacturing facilities in Europe, the Gem-
lik plant serves as a strategic production and 
export hub for Türkiye and the wider META 
region. These investments are intended not 
only to meet the needs of the Turkish mar-
ket but also to support our regional growth. 
 
Today, the Gemlik manufacturing faci-
lity is the largest production centre in the 
TUCA region and continues to play a key 
role as an export hub. We export approxi-
mately 20% of the products manufactu-
red at the facility, creating value from Tür-
kiye across a broad geographical area. 
Türkiye’s strong industrial infrastructure, skil-
led workforce, strategic geographical locati-
on and advanced logistics network make the 
country an important regional production 
and export centre. At Castrol, we believe in 
Türkiye’s potential and will continue to create 
value for both the country and the wider re-
gion by expanding our investments and ma-
nufacturing capabilities.

How do you see the future of independent 
workshops?

Independent workshops will continue to be 
one of the key pillars of Türkiye’s automotive 
aftermarket. The expanding vehicle parc indi-
cates that independent workshops will retain 
strong growth potential in the years ahead. 
 
However, this growth is also bringing signifi-
cant transformation. The increasing adoption 
of electric and hybrid vehicles, next-genera-
tion engine technologies and digitalisation 
require workshops to continuously enhan-
ce their technical knowledge and equip-
ment. The workshops that will stand out in 
the future will be those that do more than 
provide maintenance and repair services: 
they will possess expertise in evolving ve-
hicle technologies, advise customers on 
selecting the right products and distinguish 
themselves through high-quality service. 
 
At Castrol, we regard independent work-
shops not merely as a sales channel but as 
some of our most important business part-
ners. In addition to supplying products, we 
help our workshops adapt to evolving te-
chnologies through technical training, field 
support and specialist expertise. We know 
that successfully navigating the industry’s 
transformation requires more than offering 
the right product; it also depends on bringing 
the right knowledge and correct application 
practices into the field.

We view sustainability not only as an environmental 
responsibility but also as a key area of innovation shaping the 
future of the industry.
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As throughout its quarter-century history, 
Automechanika Istanbul 2026 went be-
yond being a trade fair where products 

and services were showcased, bringing together 
the key topics shaping the industry’s future agen-
da. Organised in cooperation with Messe Frank-
furt Istanbul and Hannover Fairs Turkey, the four-
day event at the TÜYAP Fair and Congress Center 
in Istanbul placed a wide range of subjects at the 
forefront for industry professionals—from electric 
vehicle technologies and digital service solutions 
to sustainable mobility applications and next-ge-
neration manufacturing technologies. The me-
etings held and new business connections es-
tablished throughout the fair demonstrated that 
the transformation of the automotive aftermarket 
industry is continuing to gain momentum

Electric Vehicles and Digitalisation Took 
Centre Stage

Electric vehicle technologies, next-generation 
maintenance and repair solutions, sustainab-
le mobility applications, additive manufacturing 
technologies and digitalisation-focused service 
models attracted considerable attention at the 
fair. At the Innovation4Mobility area, sponsored 

by Bakırcı, visitors explored numerous in-
novative applications covering service 

operations, vehicle inspection sys-
tems, body repair technologies and 

electric vehicle service solutions. 
During the Automechanika Aca-

demy sessions, industry rep-
resentatives gained insights 
into supply chain transfor-
mation, sustainability and 
the future of the automoti-
ve aftermarket.

New Partnerships and Export-Focused 
Meetings Came to the Fore

Automechanika Istanbul’s strong international 
visitor profile provided exhibitors with valuable 
opportunities to strengthen existing business re-
lationships and access new markets. Discussions 
held throughout the fair focused particularly on 
business development opportunities in Europe, 
the Middle East, Africa and Central Asia. New 
distribution agreements, export connections and 
strategic partnerships were among the key fac-
tors enhancing the fair’s commercial impact.

Spare parts and service equipment for electric 
and hybrid vehicles, software-supported soluti-
ons and next-generation maintenance techno-
logies were also among the product categories 
that attracted the greatest interest from visitors.

A Quarter-Century Success Story

Held for the 25th time this year, Automechanika 
Istanbul once again demonstrated the internatio-
nal significance of Türkiye’s automotive aftermar-
ket ecosystem through its high level of internatio-
nal participation and extensive business network. 
While the business meetings and new connecti-
ons established during the fair supported the in-
dustry’s growth ambitions in global markets, they 
also indicated that the transformation driven by 
electric vehicles, digitalisation and sustainability 
will continue to shape the sector’s agenda in the 
years ahead.

Having accompanied the industry’s development 
for a quarter of a century, the fair will continue to 
connect Türkiye’s automotive aftermarket exper-
tise, manufacturing capabilities and export po-
tential with the world through the international 
scale it has achieved today.

Automechanika Istanbul will return to the TÜYAP 
Fair and Congress Center in Istanbul from 24 to 
27 March 2027..

In its 25th year, Automechanika 
Istanbul became the global meeting 
point for the automotive aftermarket 
industry.

Held under the motto “25 Years of Leadership in the Automotive 
Aftermarket,” Automechanika Istanbul 2026 brought together 
approximately 1,400 exhibiting companies from 41 countries and 51,127 
visitors from 130 countries in Istanbul during its 25th anniversary 
edition. Highlighting key trends shaping the industry’s transformation—
from electric vehicle technologies to digital service solutions—
Automechanika Istanbul continues to serve as one of the most 
important platforms strengthening the international visibility of Türkiye’s 
automotive aftermarket industry for a quarter of a century.

    
24. − 27.3. 2027
ISTANBUL TÜYAP

Otomotiv
endüstrisinin
lider ticaret
platformu
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Leading representatives of the 
automotive aftermarket gat-
hered at a special event held 

at Divan Kuruçeşme on 17 February 
2026 to celebrate the 25th anni-
versary of Automechanika Istanbul. 
The event attracted strong interest 
from industry stakeholders and was 
also attended by the Chairman and 
members of the Board of Directors 
of the Turkish Automotive Aftermar-
ket Association (OSS).

Moderated by journalist Hande 
Berktan, the panel entitled “A Qu-
arter-Century Journey: The Story of 
Transformation with Automechani-
ka Istanbul” explored the industry’s 
transformation from a range of pers-
pectives. The speakers included 
Selim Aydınlıoğlu, General Manager 
of ZF Aftermarket Türkiye & Azerba-
ijan; Aytuğ Sakallıoğlu, Chairman of 
the Board of Lucas Elektrik; and rally 
driver Volkan Işık. The participants 
comprehensively assessed the 
structural changes, technological 
transformation and future vision of 
the automotive aftermarket.

The event also featured a briefing 
on Automechanika Frankfurt 2026, 
which will be held from 8 to 12 Sep-
tember 2026. Michael Johannes, 
Vice President of Mobility & Logisti-
cs at Messe Frankfurt and Autome-
chanika Brand Manager, shared the 
brand’s global vision and strategic 
objectives with the participants.

The 25th anniversary of Automec-
hanika Istanbul, which has helped 
shape the automotive aftermarket 
for a quarter of a century, once again 
brought the industry’s transformati-
on and future objectives into focus. 
The event also highlighted the im-
portance of collaboration among 
stakeholders and a forward-looking 
vision.

Automechanika 
Istanbul 
Celebrated Its 
25th Anniversary 
with Leading 
Industry Figures
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The opening gala was held at Man-
darin Oriental Bosphorus on Mon-
day, 18 June, with strong attendan-

ce. On the first day of Automechanika 
Istanbul 2026, the 11th International OSS 
Conference, organised by the OSS As-
sociation, took place as part of the Au-
tomechanika Academy. Held under the 
theme “Shaping the Future of Mobility,” 
the conference addressed the industr-
y’s transformation, developments within 
the mobility ecosystem and the future of 
the automotive aftermarket.

The keynote speaker was André Schol-
le, Vice President of ZF Aftermarket and 
Head of the IMEA Region. In his presen-
tation, Scholle shared insights into the 
changing dynamics of the automotive 
aftermarket, sustainability, digitalisation 
and the mobility solutions of the future.

The well-attended conference conclu-
ded with a plaque presentation cere-
mony. Following the conference, OSS 
members and industry representatives 
gathered at the 19 May Reception held 
in the OSS Lounge, where they had the 
opportunity to network and exchange 
views.

OSS Association Addressed the 
Mobility and Business Development 
Agenda at Automechanika Academy

As part of the Automechanika Academy, 
Turkish Automotive Aftermarket Associ-
ation (OSS) once again organised pa-
nels offering insights into the future of 
the industry. Industry representatives 
came together at sessions focusing on 
mobility, sustainability, technology and 
business development.

On Wednesday, 20 May, the industry’s 
transformation was discussed during 
the panel entitled “The Future of the Af-
termarket: Sustainable Transformation 
in the Age of Mobility and Technology,” 
organised by the OSS Mobility, Techno-
logy and Sustainability Working Group. 
Moderated by Ufuk Çilek, General Ma-
nager of Valeo Service Türkiye and the 
Middle East, the panel featured Duygu 
Güngör Ünalır, General Manager of Tür-
kiye Aftermarket at Mahle Motor Par-
çaları San. ve Tic. A.Ş., and Saim Aşçı, 
Deputy Chairman and CEO of MOTOR 
AŞİN A.Ş. The panellists shared their 
views on changes within the mobility 
ecosystem, sustainability-driven trans-
formation and the future of the after-
market industry.

On Thursday, 21 May, the OSS Business 
Development Working Group organised 
a panel entitled “Business Development 
Trends in the Aftermarket.” Moderated 
by Şenay Bayram, Marketing Manager 
for Southeast Europe at Schaeffler Ve-
hicle Lifetime Solutions, the panel fea-
tured Berkay Nebioğlu, Digital Marke-
ting and Communications Manager at 
Euromaster Lastik ve Servis Ltd. Şti., and 
Can Berki, Project and Mobility Director 
at Messe Frankfurt. The discussion fo-
cused on business development trends, 
digitalisation and future opportunities 
within the automotive aftermarket.

The Automotive 
Aftermarket Industry 
Came Together at 
Automechanika 
Istanbul 2026

Turkish Automotive 
Aftermarket Association(OSS) 
came together with industry 
stakeholders at Automechanika 
Istanbul 2026, where it was 
one of the main supporting 
organisations.

NEWS FROM OSS JULY–DECEMBER 2026

38



JULY–DECEMBER 2026 NEWS FROM OSS

39



INTERVIEW JULY–DECEMBER 2026

40

Duygu Güngör Ünalır, General Manager of Türkiye Aftermarket 
at MAHLE Motor Parçaları, discussed the strong potential of 
Türkiye’s automotive aftermarket, MAHLE’s 2030+ strategy and the 
transformation extending from electrification to digital service solutions.

The Future of the Aftermarket Will 
Belong to Those Who Can Manage 
Technological Diversity

 Duygu GÜNGÖR ÜNALIR
General Manager of MAHLE Engine 

Components Türkiye Aftermarket

What role does Türkiye play in MAHLE’s global 
aftermarket strategy?

Türkiye is one of MAHLE’s strategically impor-
tant markets. This is primarily due to its young 
and dynamic vehicle parc, strong indepen-
dent aftermarket structure, and position as 
a major logistics hub between Europe, the 
Middle East and Central Asia.

Türkiye also has a market structure in which 
different powertrain technologies coexist. 
While internal combustion engine vehicles 
still account for a large share of the market, 
the proportion of hybrid and electric vehicles 
is steadily increasing. This aligns closely with 
MAHLE’s technology-neutral approach.

In line with this approach, MAHLE is pursuing 
its MAHLE 2030+ strategy. Under this strate-
gy, electrification and thermal management 
are among the key pillars of future mobility. At 
the same time, components for clean and ef-
ficient internal combustion engines will conti-
nue to play an important role. MAHLE is also 
investing in other sustainable fuel solutions, 
including hydrogen, synthetic fuels and bio-
fuels, because achieving climate targets will 
require the utilisation of all available techno-
logical solutions.

This broad technology portfolio is particularly 
important for Türkiye, where different powert-

rain technologies coexist and market requi-
rements continue to evolve. We therefore re-
gard Türkiye not merely as a sales market but 
also as an important growth platform where 
new technologies and service concepts can 
be introduced and successfully implemented.

How do you assess the Turkish automotive 
aftermarket?

Türkiye’s automotive aftermarket is one of the 
most dynamic and resilient markets in Europe.

High vehicle ownership costs and the increa-
sing average age of the vehicle parc are sup-
porting demand for maintenance and repair 
services. Türkiye also has a highly developed 
independent workshop network with a conti-
nuously improving level of technical expertise. 
In addition, electrification is expanding rapidly 
alongside the changing vehicle parc, creating 
further business potential for the Turkish au-
tomotive aftermarket.

Looking ahead, we see significant growth po-
tential, particularly in thermal management, 
advanced diagnostic solutions, emissions 
systems and electrification-related services.

Türkiye’s automotive aftermarket therefore 
offers considerable opportunities in terms of 
both market volume and technological trans-
formation.

What changes have you observed in the 
expectations of distributors and workshops in 
recent years?

In the past, distributors’ expectations focused 
primarily on product availability, supply relia-
bility and competitive pricing. For workshops, 
access to technical knowledge and the right 
equipment was equally important.

Today, distributors and workshops expect not 
only products but also technical support, trai-
ning, diagnostic solutions and business deve-
lopment assistance.

Access to technical expertise has become 
particularly critical due to electric vehicles, hi-
gh-voltage systems and advanced electronic 
architectures.

At MAHLE Lifecycle and Mobility, we position 
ourselves far beyond the role of a conventio-
nal spare parts supplier. Alongside our com-
prehensive product portfolio, ranging from 
engine components and filtration solutions 
to thermal management systems, we provide 
market-oriented services, technical support, 
training programmes and digital solutions. 
Our objective is to support workshops at every 
stage of their daily operations and to serve as 
both a technology and knowledge partner.

How is electrification affecting MAHLE’s 
aftermarket operations?

MAHLE recognised this transformation at a 
very early stage and positioned itself accor-
dingly, with a vision to help shape the future 
of mobility. This approach is reflected in both 
our R&D activities and the products and solu-
tions we bring to market. Our investments in 
thermal management technologies and the 
expansion of our workshop equipment port-
folio to meet electrification-related service 
requirements clearly demonstrate this com-
mitment.

For us, electrification does not mean replacing 
existing business models; it means comple-
menting and expanding them.

Türkiye’s automotive aftermarket 
offers significant opportunities in 
terms of both market volume and 
technological transformation.
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Since 2025, our aftermarket portfolio has also 
included critical power electronics compo-
nents sourced directly from MAHLE’s origi-
nal equipment operations, such as onboard 
chargers (OBCs) and input filters. Additional 
power electronics and high-voltage compo-
nents are planned to further expand the port-
folio. Today, we offer more than 1,000 produ-
cts specifically designed for battery-electric 
vehicles.

Electric and hybrid vehicles are creating en-
tirely new service opportunities, particularly 
in battery diagnostics, high-voltage safety, 
advanced diagnostic solutions and thermal 
management. We actively support this trans-
formation through solutions such as Batter-
yPRO, TechPRO® 2, E-HEALTH Charge and 
E-Scan, as well as comprehensive training 
programmes tailored to different competency 
levels.

Throughout this transformation of the after-
market, our objective is to help our business 
partners turn electrification into a new source 
of revenue and a long-term growth opportu-
nity.

Why are thermal management systems 
becoming increasingly critical?

We now know that thermal management is no 
longer merely a matter of comfort. It has be-
come a critical system with a direct impact on 
efficiency, emissions, safety and driving range. 
Moreover, this applies not only to electric ve-
hicles but to all powertrain systems.

Regardless of how advanced vehicle tech-
nologies become, inadequate heat manage-
ment can reduce system performance, shor-
ten component life and create safety risks.

Demand for thermal management services in 
the aftermarket is therefore growing rapidly. 
At MAHLE, we provide a strong portfolio of 
both products and service solutions in this 
field.

For example:

• Our portfolio naturally includes thermal ma-
nagement module solutions that reflect our 
original equipment expertise, and we remain 
one of the world’s most preferred brands in 
this field. 

• Our ArcticPRO® air-conditioning service 
units support both R134a and R1234yf refrige-
rants, enabling workshops to service a wide 
range of vehicles. 

• Our E-CARE Fluid solution enables coo-
ling circuit maintenance and servicing to be 
carried out easily and effectively across all 
powertrain systems. 

• We also offer complete system solutions 
comprising heat exchangers, pumps, sensors 
and valves. 

How will artificial intelligence and digitalisation 
transform the automotive aftermarket?

Artificial intelligence and digitalisation will be 
among the most important areas of transfor-
mation in the automotive aftermarket.

Analysing vehicle-generated data will enable 
predictive maintenance practices to become 
increasingly widespread. Faults will be identi-
fied before they occur, allowing service plan-
ning to be carried out more efficiently.

AI-supported diagnostic systems such as 
MAHLE TechPRO® 2 will also help technici-
ans make faster and more accurate decisions.

As a result, workshop processes will become 
more efficient, faster and increasingly custo-
mer-focused.

What will be the biggest change in the 
automotive aftermarket over the next five 
years?

In my view, the biggest change will be mana-
ging technological diversity.

Internal combustion engine, hybrid and elect-
ric vehicles will continue to coexist for many 
years. Aftermarket companies will therefore 
need to service multiple technologies simul-
taneously.

Highlighting the broader transformation dri-
ven by digitalisation and connected vehicle 
technologies, Felix Matthias Walter, Director 

of Service Solutions at MAHLE Lifecycle and 
Mobility, stated in a previous interview: “The 
workshop of the future will evolve from a bu-
siness focused solely on repairs into a digi-
talised and customer-centric service centre. 
Digitalisation and connectivity are fundamen-
tally changing workshop processes.”

Against this backdrop, success in the after-
market will depend not only on mastering 
different powertrain technologies but also on 
adapting to new digital service requirements. 
Successful companies will not be those that 
focus on a single technology, but those that 
develop expertise, equipment and service ca-
pabilities across all powertrain systems while 
embracing digital and customer-centric busi-
ness models.

What do you consider the greatest advantage 
of Türkiye’s independent aftermarket?

The entrepreneurial spirit and high adaptabi-
lity of Türkiye’s independent aftermarket are 
among its greatest advantages.

Independent workshops can adapt rapidly to 
new technologies and changing customer 
expectations. The strong distributor network, 
extensive service infrastructure and high level 
of technical expertise are also among the in-
dustry’s key strengths.

This flexible structure places Türkiye’s auto-
motive aftermarket in a more advantageous 
position than many other markets during peri-
ods of transformation.

Why do you consider the automotive 
aftermarket an attractive career field for young 
professionals?

The automotive aftermarket is currently one 
of the fastest-changing areas of the automo-
tive industry.

Developments such as electrification, artificial 
intelligence, digitalisation, sustainability, data 
analytics and new mobility solutions are dire-
ctly influencing the aftermarket.

Young professionals working in this industry 
have opportunities to develop themselves 
not only in technical disciplines but also ac-
ross sales, marketing, digital technologies, 
business development and customer mana-
gement.

In short, the automotive aftermarket is no lon-
ger simply about spare parts; it is an ecosys-
tem at the intersection of technology, service 
and innovation. This makes it an exceptionally 
exciting and promising career field for young 
talent.

High vehicle ownership costs 
and the increasing average age 
of the vehicle parc are driving 
demand for maintenance and 
repair services. Türkiye also has 
a highly developed independent 
workshop network with a 
continuously improving level of 
technical expertise. In addition, 
electrification is advancing rapidly 
alongside the changing vehicle 
parc, creating further business 
opportunities for Türkiye’s 
automotive aftermarket.
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Training the Workshops of the 
Future Today

The world of mobility is undergoing a major 
transformation. However, this transformati-
on is not limited to changes in vehicles. The 
real change is taking place among the pe-
ople who design, manufacture and maintain 
those vehicles and provide services to cus-
tomers.

Today, the automotive industry is discus-
sing electric vehicles, connected vehic-
les, advanced driver assistance systems 
(ADAS), AI-powered diagnostic solutions 
and next-generation software. Yet when 
we consider how all these technologies are 
implemented in the field, one common the-
me emerges: training.

No matter how advanced technology beco-
mes, sustainable transformation is impos-
sible without a workforce capable of imple-
menting it correctly.

Vehicles Are Changing—and 
Workshops Must Change Too

For many years, automotive aftermarket 
services centred on mechanical mainte-
nance and repairs. Today, however, vehicles 
are no longer composed solely of mechani-
cal systems.

Alongside electric and hybrid powertrains, 
they now incorporate radars, cameras, sen-
sors, software updates and connected sys-
tems.

Servicing a vehicle is no longer simply about 
replacing parts. Technicians must be able to 
diagnose faults accurately, calibrate sys-
tems, understand software and carry out 
repairs in accordance with manufacturer 
standards.

The workshops of the future must therefore 
become not only repair centres but also te-
chnology centres.

People Are at the Heart of the 
Transformation

We often discuss technology in our industry. 
In my view, however, the most important is-
sue in the coming years will not be techno-
logy but human resources.

Today, many workshops can invest in equip-
ment and gain access to new technologies. 
Yet finding qualified technicians capable of 
using these technologies is becoming inc-
reasingly difficult.

The declining interest of young people in 
technical professions is one of the most im-
portant issues our industry must address. 
The automotive aftermarket is no longer 
an industry composed solely of mechanics 
working with spanners and toolboxes.

Today’s technicians must be versatile pro-
fessionals with expertise in electrical sys-
tems, electronics, software, data analysis 
and vehicle technologies.

Training Is No Longer Optional

Training has therefore become far more 
than a corporate social responsibility initia-
tive for our industry.

We must establish a system that begins in 
vocational high schools, continues throu-
gh manufacturer-led training and embra-
ces lifelong learning. Technology no longer 
changes every few years; it changes every 
few months. Knowledge acquired today 
may become outdated within only a few 
years. Training must therefore evolve from a 
periodic activity into a continuous develop-
ment journey.

A Major Opportunity for Türkiye

I believe Türkiye has a significant advanta-
ge amid this transformation. Thanks to our 
strong service culture, young population, 
technical education infrastructure and ex-
perience in the automotive industry, we 
have the potential to become a regional hub 
for automotive aftermarket services.

However, to realise this potential, we must 
continue investing in human resources. In 
the future, competitive advantage will de-
pend not only on possessing the right tech-
nology but also on training people who can 
use it effectively.

Conclusion

The transformation 
of mobility continues 
without slowing down.
Vehicles are changing, technologies 
are advancing and customer expecta-
tions are evolving. Yet one fact remains 
unchanged: we must prepare the work-
shops of the future before the vehicles 
of the future arrive.

The future of mobility will not be shaped 
solely by new technologies, larger bat-
teries or more advanced software. The 
real difference will be made by people 
who understand, apply and continu-
ously improve these technologies.

Training is therefore not an option for 
our industry; it is a strategic necessity. 
An approach that begins in vocational 
high schools, continues through manu-
facturer-led training and is built on life-
long learning will determine the future 
of our industry.

In the mobility landscape of tomorrow, 
competitive advantage will depend not 
only on possessing technology but also 
on developing people who recognise 
the limits of their knowledge and con-
tinue to learn.

Mobility and Training

Mehmet KARAKOÇ
OSS Board Member
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The OSS Mobile App Is 
Now Available

The   has launched the OSS Mobile App, 
developed to make communication with its 
members faster, more effective and more 
accessible.

Available on both 
Android (Goog-
le Play) and iOS 

(App Store), the app 
enables members to ac-
cess information about 
the association’s activi-
ties, events and announ-
cements, as well as the 
latest industry updates, 
through a single platform. 
 
Launched in line with the 
association’s digitalisa-
tion objectives, the OSS 
Mobile App aims to stren-
gthen members’ engage-
ment with the association 
and facilitate more effec-
tive information sharing. 
 
The OSS Mobile App can 
be downloaded free of 
charge on mobile devi-
ces running Android or 
iOS.
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The economic multiplier effect of an 
automotive investment extends 
far beyond the boundaries of the 

manufacturing facility itself. When the 
supplier industry, logistics, engineering, 
software and service ecosystem built 
around vehicle manufacturers is taken 
into account, such investments become 
one of the most powerful levers in national 
industrial policy. Countries therefore offer 
a broad range of incentives to attract new 
automotive investments, from tax exemp-
tions and cash grants to land allocations 
and R&D support.

A Transforming Industry and 
Changing Investor Expectations

The fundamental transformation of the 
global automotive industry in recent years 
has made it necessary to redefine traditio-
nal incentive paradigms. The transition to 
electric vehicles (EVs), the growing geo-
political and strategic importance of bat-
tery technologies, carbon-neutral manu-
facturing targets and the regionalisation of 
global supply chains through nearshoring 
have radically changed investor priorities.

When making investment decisions, glo-
bal manufacturers no longer consider 
only tax incentives and financial support. 
A country’s technological development 
capabilities, access to the battery ecosys-
tem, pool of skilled labour, green energy 
infrastructure and level of digital manufa-
cturing maturity now play a role that is at 
least as decisive as cost advantages.

Investment Incentives in 
Türkiye and the HIT-30 
Programme
Türkiye has historically maintained a 
strong incentive framework for attracting 
automotive investment. VAT and customs 
duty exemptions, tax reductions, social 
security premium support and land allo-
cations offered under the investment in-
centive scheme have long served as key 
support mechanisms for investments en-
tering the country.

However, the Türkiye Century Develop-
ment Initiative, introduced in 2025 to 
strengthen global competitiveness, and 
the HIT-30 Programme under the pro-
ject-based incentive system are among 
the clearest indicators of the transforma-
tion taking place in Türkiye’s incentive 
framework. The substantial and consis-
tent support provided to the automotive 
industry under the Initiative Programmes, 
together with targeted calls for electric 
vehicle, battery cell and advanced engi-
neering investments—particularly under 
HIT-30—aim to elevate the ecosystem by 
providing more advantageous tax incenti-
ves and cash support.

The Digital and Green Transformation 
Programmes supporting this mechanism 
also stand out as critical instruments for 
financing the automotive industry’s twin 
transition.

The New Competitive Landscape 
in Automotive Investment: 
Evolving Incentive Policies and 
Türkiye’s Position

Today, the automotive industry is one of the strategic sectors 
most heavily supported by government incentives and subsidies 
worldwide. This is due not only to the industry’s substantial capital 
requirements but also to the high added value it generates, its 
contribution to technology transfer, its export capacity and its 
extensive impact across the supply chain.

Lale ERAY
Director at PwC Türkiye / Former Head of Department 

at the Ministry of Industry and Technology

Türkiye has historically 
maintained a robust incentive 
framework for attracting 
automotive investment. VAT 
and customs duty exemptions, 
tax reductions, social security 
premium support and land 
allocations offered under 
the investment incentive 
scheme have long served 
as key support mechanisms 
for investments entering the 
country.
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Global Competition: “Made in 
EU” and Regional Dynamics
One of the clearest manifestations of the 
policy shift in the automotive industry can 
be seen in the new industrial policies of 
the European Union (EU), Türkiye’s largest 
market. Post-pandemic supply chain dis-
ruptions, China’s rise in electric vehicles 
and batteries, and the substantial subsidies 
provided by the United States under the Inf-
lation Reduction Act (IRA) have prompted 
the EU to adopt a more active protectionist 
stance. The Automotive Action Plan an-
nounced by the European Commission and 
the “Made in EU” approach form the foun-
dation of this strategy.

The “Made in EU” approach can be defined 
not merely as a protectionist measure but 
as an initiative aimed at establishing a com-
prehensive value-added partnership. The 
EU seeks to ensure that high-value-added 
technologies—from battery cells and power 
electronics to semiconductors and vehicle 
software—are developed and manufactured 
within Europe. In this new ecosystem, Tür-
kiye’s competitive landscape is also being 
reshaped:

• The Eastern European bloc: Poland, Hun-
gary, Slovakia, the Czech Republic and Ro-
mania are attracting major automotive in-
vestments by leveraging the advantages of 
direct access to EU funding, the absence of 
customs and regulatory barriers, and full in-
tegration into the European value chain. 

• The North African axis: With investments 
from Renault and Stellantis, Morocco has 
become one of Europe’s most important ne-
arshore supply hubs. Egypt is gaining pro-
minence through new electric vehicle stra-
tegies that encourage local content, while 
Tunisia is increasing its share of automotive 
electronics and component manufacturing. 

Türkiye must therefore compete not only 
with established manufacturers in conti-
nental Europe but also with a new genera-
tion of rapidly emerging automotive hubs 
along the southern and eastern axes.

The “Made in EU” approach 
can be defined not merely 
as a protectionist measure, 
but as an initiative 
aimed at establishing a 
comprehensive value-added 
partnership.

Conclusion

With approximately USD 37 billion 
in exports, a well-established au-
tomotive manufacturing industry, a 
flexible supplier base and advanced 
engineering capabilities, Türkiye 
has a strong manufacturing herita-
ge in the global automotive industry. 
 
However, carrying this strength in 
conventional automotive techno-
logies into the future will require 
the country’s manufacturing inf-
rastructure to evolve in step with 
new vehicle technologies. In this 
dynamic environment, investment 
incentives must be designed not 
merely as financial and tax support 
mechanisms but as part of a comp-
rehensive ecosystem architecture. 
 
Incentive policies should attra-
ct global vehicle manufacturers 
(OEMs) to Türkiye while simulta-
neously accelerating the integ-
ration of the domestic supplier 
industry into the electric vehicle 
value chain. Accordingly, incentive 
mechanisms must prioritise pro-
jects that drive the technological 
and software-oriented transfor-
mation of vehicle manufacturers 
and suppliers, establish a digital 
and green manufacturing infrast-
ructure, and place high-value-ad-
ded R&D activities at their core. 
 
Through these policies, Türkiye will 
further advance its position in the 
global automotive value chain and 
strengthen its role as a critical te-
chnology and manufacturing hub 
for the future.
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The automotive industry is undergoing a 
period of fundamental change. Artificial 
intelligence, electromobility, digitalisati-

on, new mobility concepts and software-defi-
ned vehicles are transforming not only vehicle 
technologies but also business models within 
the automotive aftermarket. It is therefore be-
coming increasingly important for companies in 
manufacturing, workshop services and retail to 
assess technological developments at an early 
stage and identify new market opportunities.

Against this backdrop, Automechanika Frank-
furt, taking place from 8 to 12 September 2026, 
will host approximately 4,500 exhibitors from 
more than 80 countries showcasing innova-
tions for the entire automotive aftermarket. As 
an international industry gathering, the fair will 
bring together decision-makers, experts, key 
industry players and mobility pioneers from 
around the world, providing a unique platform 
for professional knowledge exchange, new bu-
siness contacts and collaboration.

In terms of content, Automechanika Frankfurt 
2026 will focus on the key trends shaping the 
future. Alongside the new “HighTech4Mobility” 
forum, which will address software-defined ve-
hicles, autonomous driving and digital services, 
the event will also place particular emphasis 
on innovation, transformation, sustainability, 
training, professional development and recru-
itment.

The Future Mobility Park will demonstrate what 
tomorrow’s mobility could look like in practice, 
offering visitors the opportunity to experience 
and test new solutions. This programme will be 
complemented by the new Experience Park, 
which will host a range of exciting activities, 
including monster trucks, a Unimog obstacle 
course and a rollover simulator.

Another major new attraction will be the first 
Automechanika Pitlane. Approximately 200 
metres long and located beneath the arches 
of Hall 4, the pit area will become a new mee-
ting point for motorsport enthusiasts. Visitors 
can look forward to live action featuring leading 
motorsport personalities and racing vehicles, 
powerful engine sounds, thrilling challenges 
and exclusive behind-the-scenes insights.

The programme focusing on classic cars is also 
being expanded. The newly established “Clas-
sic Alliance” will create a platform connecting 
experts from different fields while highlighting 
the economic potential that the classic car seg-
ment offers workshops and retailers. The prog-
ramme will include live restoration work on a 
unique vehicle, expert discussions on the stage 
in the Classic Car Area and numerous opportu-
nities for direct exchange.

In addition, the Automechanika Academy will 
offer a rich and diverse programme. Across five 
stages, experts will discuss the latest industry 
trends and developments. Automotive profes-
sionals will also be able to enhance their voca-
tional skills directly at Automechanika through 
free, hands-on workshops organised by renow-
ned companies. The workshop programme will 
cover a broad range of topics, including dama-
ge assessment and cost estimation, measure-
ment and specialised repair techniques, surfa-
ce preparation and painting, ADAS diagnostics 
and alternative powertrains.

Young talent will be another key focus. Through 
the AMBITION programme, the fair will provide 
school pupils, apprentices and university stu-
dents with engaging insights into career pat-
hs and future technologies within the industry. 
The programme will feature interactive formats 
such as workshops, live talks, games and enter-
tainment.

For more information:
www.automechanika-frankfurt.com

The Future of the Automotive 
Aftermarket Begins at 
Automechanika Frankfurt

In terms of content, 
Automechanika Frankfurt 
2026 will focus on the 
key trends shaping the 
future. Alongside the 
new “HighTech4Mobility” 
forum, which will address 
software-defined vehicles, 
autonomous driving 
and digital services, the 
event will also place 
particular emphasis on 
innovation, transformation, 
sustainability, training, 
professional development 
and recruitment.



The OSS 
Association Met 
with Its Members 
in Konya

As part of the prog-
ramme, members 
of the Board of Di-

rectors visited association 
members. Following these 
visits, the February Board 
Meeting was held at the 
Selçuklu Congress Cen-
ter. During the meeting, the 
association’s ongoing acti-
vities and the latest deve-
lopments in the automotive 
aftermarket were discussed. 
 
The event began with an 
opening address by Ali Öz-
çete, Chairman of the OSS 
Board of Directors, followed 
by a panel moderated by 

Secretary General Emir-
han Silahtaroğlu. The panel 
featured Working Group 
Board Representatives Ce-
mal Çobanoğlu, Ufuk Çilek, 
Halit Başbuğ, Vecibe Kap-
lan Arslan and Müjdat Aras. 
Discussions focused on the 
current state of the industry 
and the activities of the wor-
king groups. The interacti-
ve session concluded with 
contributions and assess-
ments from the participants. 
 
The programme conclu-
ded with an iftar dinner that 
brought members together.

The OSS Association met with its 
members at the Selçuklu Congress 
Center in Konya on Thursday, 26 
February. The event, attended by 
members operating in Konya and the 
surrounding provinces, focused on 
the industry’s current agenda and the 
association’s activities.
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How are defect assessment criteria 
determined? What criteria are used to classify 
minor and major defects?

The legal framework for vehicle inspections 
is established by Highway Traffic Law No. 
2918, the relevant regulations, EU legislation 
and the TS EN ISO/IEC 17020 standard.

At TÜVTÜRK, we conduct vehicle inspecti-
ons in accordance with the legislation and 
defect classification table established by the 
Ministry of Transport and Infrastructure. Our 
inspections are performed to the same stan-
dards for all vehicles, within the framework of 
the mandatory inspection criteria set out in 
the regulations.

Defects are also classified according to crite-
ria established by the Ministry. Assessments 
take into account their impact on road safety, 
the accuracy of the vehicle’s identification 
information, their environmental impact and 
the risks they pose to other road users. Ac-
cordingly, defects are classified as minor, 
major or dangerous.

How is the ageing of Türkiye’s vehicle parc 
affecting inspection results? What does the 
average vehicle age mean for road safety?

As the average age of the vehicle parc incre-
ases, wear caused by use and shortcomings 
in maintenance become more evident. This 
may result in a higher number of defects and 
deficiencies being identified during inspec-
tions.

Naturally, we observe that defect rates inc-
rease as vehicles grow older. However, most 
vehicles return for reinspection after the 
identified deficiencies have been rectified 
and can then safely re-enter traffic. Periodic 
vehicle inspections therefore make a signifi-
cant contribution to road safety. I would par-
ticularly emphasise that the primary risk is 
not the age of the vehicle itself, but vehicles 
that never undergo their mandatory periodic 
inspections.

Will new criteria be introduced for electric 
vehicle inspections? How will electric and 
connected vehicles transform inspection 
systems?

Vehicle inspection processes are continu-
ously evolving in parallel with the transfor-
mation of automotive technologies. As elect-
ric vehicles become more widespread, new 
inspection methods and assessment proce-
dures are being developed in accordance 
with their technical specifications and the 
relevant legislation. Because periodic vehic-
le inspections focus primarily on road safety, 
there are no major differences in the funda-
mental inspection requirements for electric 
vehicles, apart from areas such as electrical 
systems and high-voltage circuits.

In the future, electronic systems and da-
ta-driven assessments will become incre-
asingly important alongside mechanical 
inspections. As already practised in some 
countries, we will see inspections conducted 
via onboard diagnostics (OBD). Work is con-
tinuing to develop the technological infrast-
ructure and inspection methods required for 
next-generation vehicles.

To what extent do you encounter counterfeit or 
low-quality spare parts during inspections?

Vehicle inspections assess whether parts 
meet the applicable safety and techni-
cal requirements. Although counterfeit or 
low-quality parts may not be identified di-
rectly, they are recorded as defects if they 
fail to meet performance and safety require-
ments or do not comply with type-approval 
standards.

Are any changes to the periodic vehicle 
inspection system planned for the near future?

The relevant legislation and regulations are 
continuously updated in line with techno-
logical developments in the automotive in-
dustry. Vehicle inspection processes are also 
revised in parallel with these developments 
and continue to evolve in response to emer-
ging requirements. In particular, centralised 
database-based and OBD-connected ins-
pection processes will become much more 
prominent in future discussions.

How would you assess Türkiye’s position 
compared with vehicle inspection practices in 
Europe?

Türkiye’s vehicle inspection system is alig-
ned with European legislation and practices. 
The system is continuously updated in pa-
rallel with advances in automotive techno-
logies and emerging requirements.

Work is ongoing to integrate next-generation 
applications, such as advanced driver assis-
tance systems and connected vehicle tech-
nologies, into inspection processes. These 
efforts aim to strengthen Türkiye’s alignment 
with Europe even further.

We interviewed TÜVTÜRK General Manager Koray Özcan about 
the vehicle inspection system and its transformation.

Vehicle Inspection Is One of 
the Most Critical Elements 
of Road Safety

Koray ÖZCAN
General Manager of TÜVTÜRK

INTERVIEW JULY–DECEMBER 2026

50

During vehicle inspections, parts are assessed to determine whether they meet the 
applicable safety and technical requirements. Although counterfeit or low-quality 
parts may not be identified directly, they are recorded as defects if they compromise 
performance or safety, or fail to comply with type-approval requirements.



Did EQUIP AUTO Paris 2025 meet your 
objectives and expectations in this special 
edition celebrating its 50th anniversary? To 
what extent?

EQUIP AUTO Paris 2025 represented an ext-
remely important and meaningful milestone 
for our organisation. Celebrating the exhibi-
tion’s 50th anniversary was not merely sym-
bolic; it also provided an important opportu-
nity to demonstrate once again that EQUIP 
AUTO stands at the heart of the automotive 
industry’s transformation.

The results fully met our expectations. We 
welcomed 91,500 industry professionals 
and 1,400 exhibiting companies and brands. 
EQUIP AUTO thereby further strengthened 
its position as France’s leading international 
event for the automotive, aftermarket and 
workshop sectors.

We also achieved significant success in ter-
ms of international participation. Internati-
onal companies from 35 countries accoun-
ted for 55% of exhibitors, while international 
professionals from 118 countries represented 
18% of visitors.

However, it would not be appropriate to as-
sess this successful event solely through fi-
gures. One of the most remarkable aspects 
of this year’s exhibition was the quality of the 
business meetings and professional interac-
tions that took place throughout the event. 
Our exhibitors expressed considerable sa-
tisfaction with both the quality of the visitor 
profile—which included decision-makers, 
purchasing executives and professionals 
responsible for investment projects—and the 
business opportunities generated during the 
exhibition.

The 50th-anniversary edition also demons-
trated how EQUIP AUTO has accompanied 
the automotive industry through its major 
transformations. The newly created Themed 
Villages, Tech Academy, Arena, European 
Forum on the Future of Automotive Distri-
bution and After-Sales Services, Hackathon 
and “(R)EVOLUTION” exhibition addressed 
the key issues shaping the industry’s future 
while providing professionals with practical, 
directly applicable content.

The return of many major brands after a long 
absence also sent a very strong message. It 
demonstrated the industry’s renewed con-
fidence in EQUIP AUTO and confirmed that 
the event is not merely an exhibition space 
but also a meeting point for business deve-
lopment, innovation and international colla-
boration.

Our international partners also made a major 
contribution to this success. I would particu-
larly like to thank OSS and our representa-
tive in Türkiye, Promosalons Türkiye, for our 
successful collaboration. Both organisations 
have been increasing awareness of EQUIP 
AUTO among Turkish automotive professio-
nals for many years and making a significant 
contribution to strengthening commercial 
relations between the two ecosystems.

What are your main objectives and priorities for 
EQUIP AUTO Paris 2027?

The principal objective of EQUIP AUTO Pa-
ris 2027 is to bring together all stakeholders 
from the automotive and mobility sectors 
around the major transformations reshaping 
our industry, while providing companies with 
a stronger business development platform 
than ever before.

Our first priority is to further strengthen our 
position as a leading international exhibition. 
We aim to host 1,500 exhibiting companies 
and brands across more than 100,000 squ-
are metres of exhibition space. Through our 
international sales network, which operates 
in more than 20 countries, we intend to furt-
her increase global participation.

Our second priority is to guide the industry 
through its fundamental transformation. 
Electric vehicles, new energy technologies, 
workshop digitalisation, connected soluti-
ons, vehicle software, the circular economy 
and new approaches to mobility are perma-
nently transforming the automotive industry.

Accordingly, we have redesigned the exhibi-
tion around 19 areas of activity covering the 
entire automotive value chain and created 
new themed villages offering substantial ad-
ded value.

Following the successful 50th-anniversary edition 
of EQUIP AUTO Paris, Chairman Philippe Baudin 
discussed the exhibition’s future objectives, 
the industry’s transformation and the business 
opportunities it offers Turkish automotive companies 
in an exclusive interview with our magazine.

EQUIP AUTO Paris’s 
Vision for the Future

Philippe BAUDIN
Chairman of EQUIP AUTO Paris

INTERVIEW JULY–DECEMBER 2026

52

Our primary objective is to further 
strengthen our position as a leading 
international trade fair. We aim to host 
1,500 exhibiting companies and brands 
across more than 100,000 square 
metres of exhibition space. Through 
our international sales network, which 
operates in more than 20 countries, 
we intend to further increase global 
participation.



These will include:

• The Light Commercial and Heavy-Duty Ve-
hicle Repair & Maintenance Village

• The Two- and Three-Wheeled Motor Ve-
hicles and Licence-Free Vehicles Village

• The Energy and Fleet Management Village

Through these areas, we aim to address the 
emerging needs of rapidly expanding market 
segments and industry professionals.

We also have a strong sustainability visi-
on. Our objective is to make EQUIP AUTO 
a benchmark automotive event in terms of 
environmental and social responsibility. We 
therefore support our exhibitors in their sus-
tainable transformation and integrate this 
approach throughout the organisation of the 
exhibition.

Continuing our international growth is ano-
ther key priority. Türkiye has become one of 
Europe’s most important automotive manu-
facturing centres. We believe Turkish manu-
facturers and suppliers will find EQUIP AUTO 
Paris 2027 an ideal environment in which to 
develop international business partnerships.

How is the transformation of the automotive 
aftermarket affecting the organisation, 
positioning and content of EQUIP AUTO Paris?

The automotive industry is experiencing one 
of the greatest transformations in its history. 
Electrification, connected vehicle techno-
logies, embedded software, artificial intel-
ligence, workshop digitalisation, new envi-
ronmental regulations, the circular economy 
and changing user habits are reshaping the 
industry’s entire value chain. Our responsi-
bility is to lead this transformation and guide 
industry professionals through it.

EQUIP AUTO therefore continuously upda-
tes its content. Our objective is not only to 
showcase the latest technologies but also to 
help industry professionals analyse and un-
derstand the changes taking place.

In line with this approach, we organise:
• New themed villages
• High-level conferences
• Live technical demonstrations
• Dedicated events covering new energy te-
chnologies
• Retrofit solutions
• Fleet management
• Digital solutions
• Remanufacturing

Our mission is not merely to showcase in-
novation. Our primary objective is to help 
industry professionals prepare for the future 
and develop their businesses sustainably.

What are the main advantages that make EQUIP 
AUTO Paris particularly attractive to Turkish 
companies?

Türkiye is now one of the leading players in 
the European automotive industry.

Thanks to their high manufacturing quality, 
innovation capabilities and competitiveness, 
Turkish manufacturers, equipment produ-
cers and suppliers occupy a strategic positi-
on within international supply chains.

Within just a few days, EQUIP AUTO Paris 
offers Turkish companies the opportunity to 
meet professionals from Europe, Africa, the 
Middle East and other regions of the world, 
including:
•	 Distributors
•	 Workshop networks
•	 Importers
•	 Repair professionals
•	 Purchasing executives
•	 Decision-makers

The exhibition is therefore not only an im-
portant platform for accelerating commer-
cial growth but also a unique opportunity to 
follow industry trends, discover new tech-
nologies and establish long-term business 
partnerships.

Our collaboration with OSS plays a cruci-
al role in this process. Over many years, we 
have developed a strong partnership foun-
ded on mutual trust. Through OSS and our 
representative in Türkiye, Promosalons Türki-
ye, we maintain continuous communication 
with Turkish automotive professionals, gain 
a better understanding of their expectations 
and strengthen their presence at the exhibi-
tion.

I would like to take this opportunity to express 
my sincere gratitude to OSS for its valuable 
contributions. This collaboration is one of the 
finest examples of the strong ties within the 
European automotive aftermarket.

How has the visitor profile of EQUIP AUTO Paris 
changed in recent years?

Our priority is not simply to attract more visi-
tors but to bring the right visitors to the exhi-
bition. In recent years, we have observed a 
clear improvement in the quality of our visitor 
profile. Today, a significantly higher proporti-
on of our visitors consists of company execu-
tives, purchasing managers, technical mana-
gers and senior decision-makers capable of 
making investment decisions within a short 
timeframe.

The number of international visitors also 
continues to increase. Today, our exhibition 
welcomes professionals from more than 100 
countries.

We are also seeing a continuous improve-
ment in the quality of visitors from strategic 
markets such as Türkiye. Through our close 
collaboration with OSS, we are successfully 
attracting high-potential executives, purc-
hasing professionals and decision-makers to 
the exhibition.

This development is extremely important to 
our exhibitors because companies primarily 
want to establish high-quality business con-
nections, acquire new business partners and 
access genuine commercial opportunities.

How are the passenger car, commercial vehicle 
and heavy-duty vehicle segments currently 
represented at EQUIP AUTO Paris?

Passenger cars have historically formed the 
foundation of EQUIP AUTO Paris and will 
continue to account for a substantial share of 
the exhibition in 2027.

At the same time, we are observing very 
strong growth in the light commercial ve-
hicle (LCV) and heavy goods vehicle (HGV) 
markets.

Fleet transformation, new powertrain sys-
tems, electrification, workshop digitalisation 
and predictive maintenance technologies 
are creating new requirements in these seg-
ments.
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Our collaboration with OSS is of great importance. Over the years, we 
have built a strong partnership founded on mutual trust. Through OSS 

and our representative in Türkiye, Promosalons Türkiye, we remain in 
close contact with Turkish automotive professionals, enabling us to 
better understand their expectations and strengthen their presence 

at the exhibition. I would like to take this opportunity to express 
my sincere gratitude to OSS for its valuable contributions. This 

collaboration is one of the finest examples of the strong ties within the 
European automotive aftermarket.



To address these developments, we have 
created the Light Commercial and Heav-
y-Duty Vehicle Repair & Maintenance Village 
(VUL/PL Repair & Maintenance Village), de-
dicated entirely to these markets.

This specialised area will bring together:
• Spare parts manufacturers
• Automotive equipment manufacturers
• Distributors
• Tyre industry representatives
• Workshop networks
• Digital solution developers
• Light commercial and heavy-duty vehicle 
maintenance specialists

Our objective goes beyond creating an ex-
hibition area. We also aim to establish a ge-
nuine practical application and experience 
centre.

To achieve this, we are collaborating with 
GARAC, one of France’s leading educational 
institutions specialising in automotive and 
mobility professions.

At the interactive workshop created in part-
nership with GARAC, visitors will be able to 
observe technical demonstrations in a real 
working environment covering areas such 
as:
• Advanced diagnostic systems
• Next-generation engine technologies
• Electric vehicles
• Manufacturer technologies
• Augmented reality applications

Our goal is not only to showcase techno-
logies but also to highlight the professions, 
areas of expertise and training processes 
that the industry will require in the future.

How do you assess the return of major brands 
that rejoined the most recent edition after 
many years?

This is an extremely positive development 
and sends a powerful message. The fact 
that many major brands have chosen EQUIP 
AUTO once again demonstrates that the in-
dustry has repositioned the exhibition as an 
indispensable platform for business develop-
ment.

The participation of these brands represents 
an important gain not only for their own suc-
cess but also for the entire exhibition ecosys-
tem.

The presence of major brands:
• Enhances the exhibition’s appeal
• Attracts more high-quality visitors
• Creates new partnerships and commercial 
opportunities for all exhibitors

We aim to build further on this positive mo-
mentum at the 2027 edition.

Do you believe EQUIP AUTO Paris 2027 will be 
stronger and more successful? What are the 
reasons for your confidence?

Yes, I firmly believe so. There are several tan-
gible indicators supporting our confidence.

First, the 2025 edition clearly demonstrated 
that EQUIP AUTO has the right strategic po-
sitioning. The feedback we received from ex-
hibitors and visitors was extremely positive. 
In particular, the quality of the business me-
etings and the commercial opportunities ge-
nerated created a high level of satisfaction.

The initial results of the sales process for the 
2027 exhibition are also highly encouraging. 
Despite there being more than 17 months un-
til the event opens, approximately 240 com-
panies have already confirmed their partici-
pation. This means that 50% of the targeted 
total stand space has already been secured.

More importantly, 92% of the registered 
companies are loyal exhibitors that have par-
ticipated regularly in previous editions.

This is one of the strongest indicators of the 
confidence companies place in EQUIP AUTO 
and the commercial value they derive from 
the exhibition. The contribution of our inter-
national partners also plays an important role 
in this success.

In Türkiye, for example, the initiatives we 
undertake with OSS and the Promosalons 
network are generating very strong interest. 
This demonstrates that EQUIP AUTO conti-
nues to retain its appeal among international 
companies.

With the new exhibition format, themed vil-
lages, expanded content encompassing the 
full range of mobility solutions, our vision for 
innovation and sustainability, and our inter-
national growth strategy, we are preparing 
for the 2027 edition with great confidence 
and enthusiasm.

Our objective is not simply to organise a lar-
ger exhibition. Our primary goal is to deliver 
an event that is more useful, more inspiring 
and generates greater added value for the 
international automotive industry.

As the European exhibition industry evolves 
rapidly, how do you assess the future of 
physical trade fairs and EQUIP AUTO Paris’s 
role within this ecosystem?

Digital tools have become indispensable. 
However, no digital platform can completely 
replace face-to-face business meetings.

Strategic decisions, long-term partnerships 
and commercial relationships are founded 
above all on trust. Trust is built by meeting 
people in person, exchanging ideas and ex-
periencing market developments first-hand.

Physical exhibitions will therefore continue 
to retain their importance. To do so, however, 
they must provide participants with genuine 
added value.

This added value must take the form of:
• High-quality content
• Technical demonstrations
• Conferences
• Networking areas
• New business development opportunities

This is precisely the vision of EQUIP AUTO.

We want to remain the first-choice platform 
for professionals seeking to:
• Understand the transformation taking pla-
ce within their industries
• Expand their business networks
• Discover new technologies
• Establish the business partnerships of the 
future

As the world becomes increasingly digital, 
the value of human relationships continues 
to grow. Strong partners such as OSS make 
a substantial contribution to strengthening 
this international vision. Together, we bring 
professionals across the European automo-
tive aftermarket closer to one another, foster 
cooperation between countries and contri-
bute to our industry’s transformation.

I firmly believe that Turkish companies will 
play an important role in this transformation. 
I am fully confident that EQUIP AUTO Paris 
2027 will open a strong new chapter in coo-
peration between Türkiye and Europe.

The initial results of the sales 
process for the 2027 exhibition are 

also highly encouraging. Despite 
there being more than 17 months 

until the event opens, approximately 
240 companies have already 

confirmed their participation. This 
means that 50% of the targeted 

total stand space has already been 
secured. More importantly, 92% of 
the registered companies are loyal 

exhibitors that have participated 
regularly in previous editions.
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The “Family Constitution Seminar” 
Was Held in Collaboration with OSS 
and Sistem Global

OSS Participated in 
the “Sustainability and 
Environmentally Responsible 
Approaches in the Automotive 
Industry” Seminar Held at the 
Istanbul Chamber of Commerce

The event began with ope-
ning remarks by Mehmet 
Muştalı, Director at Sistem 

Global, and Beylem Leblebici Bir-
sen, Member of the OSS Board of 
Directors. It continued with a com-
prehensive presentation by Ba-
şak Özkan Bulut, Attorney-at-Law 
and Director at Sistem Global. 
 

The seminar addressed strengthe-
ning governance structures in family 
businesses, clearly defining family 
members’ rights and responsibili-
ties, and the critical role of a Family 
Constitution in ensuring companies’ 
long-term sustainability. Participants 
gained valuable insights into balan-
cing family relationships with corpo-
rate management and the key steps 
required throughout the institutiona-
lisation process.

The OSS Association held the 
“Family Constitution Seminar” in 
collaboration with Sistem Global on 
Wednesday, 11 February 2026, with 
the participation of its members.

The OSS Association 
participated in the 
seminar entitled 
“Sustainability and 
Environmentally 
Responsible 
Approaches in the 
Automotive Industry,” 
hosted by the Istanbul 
Chamber of Commerce 
(ITO) on Thursday, 15 
January.

Chaired by Saim Aşçı, Cha-
irman of the 52nd Profes-
sional Committee of the 

Istanbul Chamber of Commerce, 
the panel began with an opening 
address by Dr Salih Sami Atılgan, 
Member of the Istanbul Chamber 
of Commerce Board of Directors. 
Ali Özçete, Chairman of the OSS 
Board of Directors, participated as 
a speaker and shared his assess-
ments of the automotive aftermar-
ket and his views on sustainability 
with the attendees.

Prof. Dr Halit Keskin of Yıldız Techni-
cal University; Arda Arslan, Director 
of Bosch Automotive Aftermarket 
for Türkiye, Iran and the Middle 
East; and Hasan Erdoğan, Director 
of Mobility Solutions at TOFAŞ Türk 
Otomobil Fabrikası A.Ş., also cont-
ributed their knowledge and expe-
rience to the seminar.

The seminar addressed numerous 
key topics shaping the future of 
the automotive industry, including 
the impact of European Union and 
Chinese automotive policies on the 
sector, the green transition, carbon 
footprints, mobility solutions and 
environmentally responsible in-
vestments.
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How have automotive aftermarket services evolved 
over time?

As the 140th anniversary of the first petrol-powe-
red automobile is celebrated, every aspect of 
the automotive industry is being reshaped. Ste-
am-powered and electric vehicles had already be-
gun appearing on the roads before petrol-powe-
red cars, but their numbers were very limited, and 
most people still relied on horses. It is also worth 
remembering that only the very wealthy could af-
ford an automobile.
While the automobile—born in Europe—was initial-
ly a means of transport for a privileged minority, a 
man on the other side of the Atlantic took a major 
step towards democratising a vehicle that would 
later acquire far greater significance: Henry Ford. 
Through mass-production techniques, Ford clai-
med that even his workers would be able to own 
automobiles. As other manufacturers followed his 
example, production volumes, previously measu-
red in thousands, reached millions.
However, there was no workshop and spare parts 
network as we know it today. In the early years, 
many manufacturers used common components, 
such as engines. Although this appeared to offer 
some advantages in terms of parts availability and 
repair, access to skilled technicians and replace-
ment parts remained difficult under the conditions 
of the time.
Furthermore, many manufacturers delivered ve-
hicles consisting only of a chassis and running 
gear, requiring customers to approach carriage 
and coachbuilders for the bodywork. In other wor-
ds, the industry had not yet settled into an establis-
hed structure. Electric vehicles, which held a 40% 
market share in the United States in 1900, even ap-
peared to have an advantage in this respect. Their 
range was limited, but charging stations had been 
installed in some US cities.
Steam-powered vehicles had already lost their 
prospects, and the introduction of Cadillac’s elect-
ric starter motor in 1912 effectively ended the initial 
era of electric vehicles as well. Petrol was inexpen-
sive, and drivers no longer had to insert a crank 
into the front of the engine and turn it manually to 
start the vehicle.
Automobiles subsequently became a common si-
ght on US roads, while the European industry be-
gan recovering from the devastating effects of the 
First World War. In 1925, Ford’s 15 millionth Model T 
rolled off the production line, yet satisfactory prog-
ress had still not been made in workshop services 
and warranty practices.

In Europe, André Citroën adopted mass-producti-
on techniques and introduced workshop services 
offered at standardised prices across all locations. 
He thus became the first European manufacturer 
to implement a system resembling the one used 
today. Citroën’s initiative influenced other brands, 
and customer satisfaction ceased to depend solely 
on vehicle performance, comfort and durability. Af-
ter-sales services also became an area of compe-
tition.
Practices such as mechanical warranties, an-
ti-corrosion warranties and extended warranties 
have since become commonplace. Throughout 
this process, independent repair workshops con-
tinued to operate, while suppliers of original and 
equivalent-quality spare parts steadily expanded 
their market presence.

How would you assess the current state of Türkiye’s 
independent aftermarket?

There is one clear reality: parts and labour char-
ges at authorised workshops are generally higher 
than those in the independent aftermarket and 
at independent workshops. Consumers therefore 
tend to use authorised workshops throughout the 
warranty period and switch to more affordable al-
ternatives once the warranty expires.
This long-standing pattern is one of the principal 
factors enabling the independent aftermarket to 
maintain its strength. In addition to original parts, 
the availability of similarly high-quality but more 
affordable alternatives also provides consumers 
with financial relief.
Independent workshop chains operating accor-
ding to defined standards position themselves 
between traditional repair shops and authorised 
workshops, offering advantages in service quality 
and corporate professionalism. As a result, soluti-
ons are available for virtually every budget.
Türkiye is a highly developed country in terms of its 
automotive supply industry. A wide variety of com-
ponents are manufactured for numerous brands, 
both as original equipment and as equivalent af-
termarket parts. Global brands also import produ-
cts into Türkiye and manufacture locally. This gives 
consumers easy access to products across diffe-
rent price and quality categories.
The average age of Türkiye’s vehicle parc is relati-
vely high, which means demand for spare parts is 
also substantial. Moreover, parts supply for vehic-
les that could be considered very old will evidently 
need to continue for many more years.

The Growing Pains of the 
Automotive Transformation

As electrification accelerates, geopolitical challenges are 
also emerging. Europe, the birthplace of the automobile, is 
coming under increasing pressure, while the entire ecosystem 
experiences the growing pains of transformation.

Halit BOLKAN
Automotive Journalist

Türkiye has a highly 
developed automotive 
supply industry. A wide 
range of components 
is manufactured for 
numerous brands, both as 
original equipment and 
as equivalent aftermarket 
parts. Global brands also 
import products into 
Türkiye and manufacture 
locally. This gives 
consumers easy access to 
products across different 
price and quality segments.
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Where is the current transformation taking the 
automotive industry?

It is often said that the automobile was born 
in Europe and grew up in the United States. 
Could it now be maturing in China?
Automotive measures to limit emissions in 
response to environmental concerns can be 
traced back to the final month of the 1950s, 
although global warming was not yet a major 
subject of discussion at the time. In December 
1959, California introduced the first initiative 
to regulate exhaust emissions in response to 
air pollution in Los Angeles. The 1966 model 
year was established as the starting point for 
these emission restrictions. The Clean Air Act, 
which would apply across the United States, 
followed in 1963.
Europe introduced Euro emission standards in 
1992, prompting European manufacturers to 
equip their new models with catalytic conver-
ters. As exhaust emission requirements beca-
me progressively stricter, the Chinese gover-
nment began supporting the development of 
electric and hybrid vehicles in the early 2000s 
to address air pollution in major cities such as 
Beijing and Shanghai.
While intensive development of new energy 
vehicles (NEVs) was under way in the East, 
there was little substantial progress in the 
West apart from Tesla. European manufactu-
rers were enjoying strong sales in China and 
other markets while concentrating on meeting 
increasingly stringent exhaust emission stan-
dards. Among Japanese manufacturers, Toyo-
ta was relatively comfortable with its full-hyb-
rid technology. Tesla’s remarkable growth and 
the technological level achieved by Chinese 
electric vehicle manufacturers profoundly 
affected the industry. When European tax in-
centives for electric and plug-in hybrid vehic-
les (PHEVs) were added to this equation, es-
tablished European, American and Japanese 
manufacturers began to feel the pressure.
Many European brands in particular are now 
searching for ways to remain competitive in 
the new technology race, introducing me-
asures ranging from laying off thousands of 
employees to closing factories. The general 
consensus is that the industry is currently ex-
periencing the growing pains of the transition 
to electric vehicles.
This transformation will naturally take time 
and will not progress at the same rate in every 
part of the world. China remains the market 
undergoing this transition most rapidly—exc-
luding Norway, which can be considered an 
exception due to its comparatively small mar-
ket size. The collaboration between Toyota 
and BMW on hydrogen fuel-cell technology is 
noteworthy, although major questions remain 
regarding hydrogen refuelling infrastructure. 
The transition through full-hybrid, PHEV and 
electric vehicle technologies will continue for 
some time, but it appears that electric vehicles 

will ultimately dominate. However, if the car-
bon-neutral synthetic fuel being developed by 
the Volkswagen Group proves successful, the 
transition could slow down, at least in Europe.

What are the geopolitical implications of this 
transformation?

One of the greatest advantages held by Chi-
nese companies, which lead the global battery 
technology market, is not only their techno-
logical capability but also their access to lithi-
um and the rare-earth elements used in bat-
tery and electric motor production.
Chinese companies are also involved in lithium 
mining across several countries, giving them a 
considerable advantage in terms of both ac-
cess and pricing. European manufacturers are 
therefore developing electric motors that do 
not require rare-earth elements and exploring 
alternative battery technologies.
It is also important to emphasise that South 
Korean companies are very well positioned 
in this transformation. While Hyundai and Kia 
manufacture advanced electric vehicles, LG, 
SK On and Samsung have strong capabilities 
in battery chemistry development and produ-
ction.
Until only a few years ago, China—with its ra-
pid transition to NEVs—was an exceptionally 
profitable market for European manufacturers 
in particular. Today, it has become a market in 
which those same companies are struggling 
to maintain their positions.
In addition to its enormous domestic market, 
China is expanding aggressively into global 
markets through its vast manufacturing capa-
city. Its export activities and overseas manu-
facturing initiatives, sometimes described as 
an invasion rather than ordinary competition 
for market share, are setting off alarm bells in 
automotive manufacturing countries, particu-
larly Germany. The resulting deterioration in 
the balance of trade between countries adds 
another dimension to the issue.

While the United States protects its domestic 
market through stricter measures, the Euro-
pean Union is attempting to create a mutu-
ally beneficial model through initiatives such 
as “Made in Europe.” Türkiye has also pursu-
ed policies aimed at attracting investment. 
However, Chinese companies have shown a 
stronger preference for acquiring manufactu-
ring facilities within EU member states or for-
ming partnerships such as the Stellantis–Le-
apmotor collaboration.

How will these developments affect the 
independent aftermarket? What changes do 
you expect in the future?

In Türkiye, internal combustion engine ve-
hicles currently on the road can be expected 
to remain in use for at least another 20 to 30 
years—unless a substantial scrappage in-
centive accelerates the transition to electric 
vehicles. The number of vehicles with con-
ventional powertrains will undoubtedly decli-
ne, but demand for servicing and spare parts 
will continue in the short and medium term. 
Nevertheless, all stakeholders in the inde-
pendent aftermarket must begin preparing 
their transformation plans immediately and 
put them into action without delay. Elect-
ric vehicles contain far fewer components 
than internal combustion engine vehicles. 
This means the industry must pursue in-
vestment and development opportunities 
in areas such as software, battery recycling, 
applications, electric motors, sensors, radar 
systems and charging equipment. On the 
workshop side, investment in both equip-
ment and personnel for electric vehicles is 
essential. During the transition period, con-
ventional methods should also be replaced 
with AI-supported systems to reduce costs 
and improve sustainability.
By identifying future needs today and diver-
sifying their products and services accor-
dingly, companies can navigate this transi-
tion without suffering significant disruption.

The number of conventional vehicles will decline, but demand 
for servicing and spare parts will continue in the short to 

medium term. Nevertheless, all stakeholders in the independent 
aftermarket must begin preparing their transformation plans now 

and implement them without delay.
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Akyol Otomotiv San Ve Tic A.Ş.

Atak Taşıt Yedekleri San. Ve Tic. A.Ş.

Big Otomotiv Su Ve Zırai Motorlar San. Ve Tic. Ltd

Dnc Oto Yedek Parça Paz. Tic. Ve San. A.Ş.

Gates Güç Aktarım Sistemleri Dağıtım San. Ve Tic. Ltd. Şti.

İkiler Otomotiv Filtre İthalat İhracat San. Ve Tic. A.Ş

Knorr-Bremse Ticari Araç Fren Sistemleri Ltd. Şti.

Merkez Otomotiv Ticaret A.Ş

Bagen Yedek Parça Otomotiv Mak. San. Ve Tic. A. Ş.

Cng Dış Ticaret Ltd. Şti.

Eternity Enerji San. Tic. A.Ş

Güneybağlılar Oto Yedek Parça İml.Paz. San. Ve Tic. A.Ş. 

Kaya Otomotiv Ve Yedek Parça San. Tic. A.Ş.

Ma-Pa Makina Parçaları Endüstrisi A.Ş.

5s Otomotiv İmalat San. Ve Tic. A.Ş.

Ali Akın Otomotiv Sanayi Ve Ticaret Ltd. Şti.

Fevzi Arçek Metalurji Makina Otomotiv San. Tic. Ltd. Şti. 

Atılgan Otomotiv Sanayi Servis Hizmetleri İç Ve Dış Ticaret A.Ş.

Bilen Otomotiv Tic. Ltd. Şti. 

Doğan Filtre Otomotiv San. Ve Tic. Ltd. Şti. 

Gaysan Otomotiv Tic. San.Ltd. Şti.

İncegül Otomotiv Tur. İnş. İth. İhr. San. Tic. Ltd. Şti.

Kolaş Motor A.Ş.

Mesay Otomotiv San. Ve Tic. A.Ş.

Bakırcı Otomotiv San. Ve Tic. A.Ş.

Contitech Lastik San. Ve Tic. A.Ş.

Euro Kalıp Otomotiv San. Ve Dış Tic. Ltd. Şti.

Hamle Otomotiv San. Ve Tic. A.Ş.

Kayatel Yaylılar İmalat. San. Ve Tic. Ltd. Şti.Kaya Plastik OtomotivSan. ve Dış Tic. Ltd. Şti.

Marelli Aftermarket Italy S.P.A

A.B.A. Otomotiv - Ahmet Bulut

Altay Taşıt Ve Otomotiv Yed. Par. San. Tic. A.Ş.

Balıkesir Şahin Otomotiv San. ve Tic. Ltd. Şti. 

Ferdınand Bılsteın Tr Otomotiv Yedek Parça Sanayi Ve Tic.Ltd.Şti. 

Dönmez Motorlu Araçlar San.Tic.A.Ş.

Gaysan Supap Gaydları Ve Motor Parçaları San. Tic. Ltd. Şti. 

İntermobil Otomotiv Mümemssillik Ve Ticaret A.Ş.

Kolayparça Otomotiv A.Ş.

Mest Otomotiv İth. İhr. Ve Paz. Ltd. Şti.

Baran Otomotiv San. Tic. Ltd. Şti.

Freudenberg Sealıng Technologıes San Ve Tic A.Ş 

Eurobump Otomotiv San. Ve Tic. A.Ş. 

Hd Kauçuk Sanayi Ve Ticaret A.Ş.

Kaymazlar Motor San. Tic. A.Ş.

Martaş Otomotiv Yedek Parça Ticaret Ve Sanayi A.Ş.

Acv Süspansiyon Sistemleri A.Ş.

Ans Buji Otom. San. Tic. Ltd. Şti.

Avortex Conta Otomotiv San. Tic. Ltd. Şti.

Birlas Garage Otomotiv Ltd. Şti.

Ege Fren San. Ve Tic. A.Ş.

Genckaya Otomotiv San. Tic. A.Ş.

İraz Otomotiv San Tic Ltd Şti

Kyb Europe

Meydan Group Otomotiv San. A.Ş.

Başarı Yedek Parça Ve Otomotiv San. Tic. Ltd. Şti. 

Çakmak Otomotiv Tic. Ve San. Ltd. Şti. 

Euromaster Lastik Ve Servis Ltd. Şti.

Kcs Dış Ticaret Mümessillik San. Tic. Ltd. Şti.  

Maspar Ticaret - Süleyman Ekinci

Adım Plastik Ve Metal Ürünleri İml. Ve İhr. Tic. Ltd. Şti. 

Ardıç Otomotiv San. Ve Tic. A.Ş.

Aydınlar Yedek Parça San. Ve Tic. Aş.

Bosch San. Ve Tic. A.Ş.

Ekol Otomotiv San. Ve Tic.A.Ş.

Genel Oto Ticaret Ve Sanayi A.Ş.

Kale Balata Otomotiv San. Ve Tic. A.Ş. 

Lepar Otomotiv San. Ve Tic. Ltd. Şti. 

Miba Grup Otomotiv A.Ş

Başbuğ Oto Yedek Parça San.İth.İhr. Ve Tic. A.Ş.

Davet Otomotiv Ticaret Sanayi Ltd.Şti.

Exq Otomotiv San. ve Tic. Ltd. Şti.

Hıdırusta Otomotiv A.Ş.

Kentpar Otomotiv Yedek Parça A.Ş

Mavikent Otomotiv San. Ve Taşımacılık Ltd. Şti.

Adlığ Otomotiv İletişim Ve Bilişim Hizm. San. Ve Tic. Ltd. Şti.

Gürmak Amortisör Otomotiv San. Ve Tic. A.Ş.

Arl Otomotiv Elektrik İnşaat San. Ve Tic. Ltd. Şti.

Ayf Otomotiv Mamulleri San. Tic. Ltd. Şti.

Brio Enerji Ve Otomotiv Sanayi Ve Ticaret A.Ş.

Elbir Oto Yedek Parça İmalat Tic. Ltd.Şti.

Göral Otomotiv Tic. Ve San. A.Ş.

Kale Oto Radyatör San. Ve Tic. A.Ş. 

Lubrico Petrokimya A.Ş.

Mita Kalıp Ve Döküm San. A.Ş.

De-Ga Otomotiv San. Ve Tic. A.Ş.

Filter Filtre İnşaat Taahhüt İth. İhr. San. Tic. Ltd. Şti.

Himpeks Otomotiv Sanayi Ve Tic. Aş.

Kırpart Otomotiv Parçaları San. Ve Tic. A.Ş.

Maysan Mando Otomotiv Parçaları San. Tic. A.Ş 

Affiks Otomotiv Organizasyon Sanayi Ticaret Ltd. Şti

Arzu Otomotiv Tic. Ltd. Şti. 

Hascar Yedek Parça Otomotiv San. Tic. A.Ş.

Ayfar Otomotiv San. Tic. A.Ş.

Cansun Otomotiv San. Ve Dış. Tic. Ltd. Şti. 

Els Equilibrium Lift System Amortisör A.Ş.

Grup Oto San Ve Tic A.Ş.

Kama Motorlu Araçlar Otomotiv San. Ve Tic. A.Ş.

Lucas Elektrik San. Ve Tic. A.Ş.

Morel Eksport Otomotiv A.Ş.

Batıfren Batı Fren Sisitemleri Otomotiv Tic. Ve San.A.Ş.

Delta Oto Aksamı San. Ve Tic. A.Ş.

Forka Otomotiv San. Tic. A.Ş.

Hl Aftermarket Otomotiv Parçaları San. Tic. A.Ş

Kıtamak Otomotiv Yedek Parça San. Ve Tic. A.Ş.

Mega-Tek Otomotiv Ltd.Şti

Ak Bilya Rulman Otom. San. Ve Tic. A.Ş.

Asg Otomotiv San. Ve Tic.A.Ş.

Aypar Yedek Parça Ve Otomotiv San. Tic. Ltd. Şti

Castrol Madeni Yağlar Tic. A.Ş.

Emre Kargılı Otomotiv Yedek Parça San. Tic. A.Ş

Gt Otomotiv Dış. Tic. A.Ş.

Kameks Eksantrik Milleri Ve Mak. Par. San. Ve Tic. Ltd. Şti.

A.Şen Otomotiv Yed. Par. San. Ve Tic. Ltd. Şti. 

Motor Aşin Otomotiv Bilgisayar San. Tic A.Ş.

Beşer Balatacılık San.Ve Tic.A.Ş.

Denge Ticaret Ve Pazarlama Otomotiv A.Ş.

Forpar Otomotiv İthalat İhracat Ve Mümessillik Ltd. Şti.

Hobiex Otomotiv A.Ş.

King Motor Yatakları San. Ve Tic. Ltd. Şti.

Meha Automotıve

Ak Tuna Otomotiv San. Ve Tic. Ltd. Şti.

Asist Otomotiv San. Ve Tic. Ltd. Şti.

Ayz Yedek Parça Pazarlama Ltd. Şti.

Cehase Hidrolik San. A.Ş. 

Ertürk Motorlu Araçlar İth.Ve Tic.Ltd.Şti.

Günaydın Otomobilcilik San. Tic. Ltd. Şti.

Kaplanlar Dişli Otomotiv San. Tic. Ltd. Şti.

Mahle Motor Parçaları San. Ve Tic. A.Ş.

Mrk Otomotiv San. Tic. Ltd. Şti.

Betto Zebpa Araç Ve Ekipman Yedek Parçaları San. Tic. Ltd. Şti.

Ada Group - Dinamik Otomotiv Gıda Tekstil San. ve Tic. Ltd. Şti.

Fortis Dış. Tic. Ltd. Şti.

Işıksan Otomotiv Teks. İnş. San. Tic. Ltd. Şti.

Mehmet Eren Otomotiv Tekstil San. Ve Tic. Ltd. Şti.

Akkaya Otomotiv Sanayi Ve Ticaret A.Ş.

Asmetal Otomotiv San. Ve Tic. A.Ş. Aztek Metal Otomotiv Tic. Ltd. Şti.

Ceylan Motorlu Araçlar Tic. Ve San. A.Ş.

Esan Akümülatör Ve Malzemeleri San. Tic. A.Ş

Güneş Motor Supapları Tic. Ve San. A.Ş.

Karoto Yedek Parça Tic. Ltd. Şti.

Mann-Hummel Filtre San.Ltd. Şti.

Bf Engine Parts Motor Parçalari Dış Tic. Ve Paz. San. Ve Tic. Ltd. Şti.

Ditaş Doğan Yedek Parça İmalat Ve Teknik A.Ş.

Fuat Oto Yedek Parça San. Ve Tic. Ltd. Şti.

Garantili Satış SonrasıOto Hizmetleri A.Ş.Tic. Ltd. Şti.

İbraş Kauçuk Otomotiv Yan. San. Ve Tic. A.Ş.

Klf Otomotiv Mak. San. Ve Tic. Ltd. Şti.

Mercanlar Otomotiv Tic A.Ş.

Üyelerimiz

AUTO SPARE PARTS ®

Akyol Otomotiv San Ve Tic A.Ş.

Atak Taşıt Yedekleri San. 
Ve Tic. A.Ş.

Big Otomotiv Su Ve Zırai Motorlar 
San. Ve Tic. Ltd

Dnc Oto Yedek Parça Paz. Tic. 
Ve San. A.Ş.

Gates Güç Aktarım Sistemleri 
Dağıtım San. Ve Tic. Ltd. Şti.

İkiler Otomotiv Filtre İthalat 
İhracat San. Ve Tic. A.Ş

Knorr-Bremse Ticari Araç Fren 
Sistemleri Ltd. Şti.

Merkez Otomotiv Ticaret A.Ş

Bagen Yedek Parça Otomotiv Mak. 
San. Ve Tic. A. Ş.

Cng Dış Ticaret Ltd. Şti.

Eternity Enerji San. Tic. A.Ş

Güneybağlılar Oto Yedek Parça İml.
Paz. San. Ve Tic. A.Ş. 

Kaya Otomotiv Ve Yedek Parça 
San. Tic. A.Ş.

Ma-Pa Makina Parçaları 
Endüstrisi A.Ş.

5s Otomotiv İmalat San. Ve Tic. A.Ş.

Ali Akın Otomotiv Sanayi Ve 
Ticaret Ltd. Şti.

Fevzi Arçek Metalurji Makina 
Otomotiv San. Tic. Ltd. Şti. 

Atılgan Otomotiv Sanayi Servis 
Hizmetleri İç Ve Dış Ticaret A.Ş.

Bilen Otomotiv Tic. Ltd. Şti. 

Doğan Filtre Otomotiv San. Ve 
Tic. Ltd. Şti. 

Gaysan Otomotiv Tic. San.Ltd. Şti.

İncegül Otomotiv Tur. İnş. İth. İhr. 
San. Tic. Ltd. Şti.

Kolaş Motor A.Ş.

Mesay Otomotiv San. Ve Tic. A.Ş.

Bakırcı Otomotiv San. Ve Tic. A.Ş.

Contitech Lastik San. Ve Tic. A.Ş.

Euro Kalıp Otomotiv San. Ve Dış 
Tic. Ltd. Şti.

Hamle Otomotiv San. Ve Tic. A.Ş.

Kayatel Yaylılar İmalat. San. Ve 
Tic. Ltd. Şti.

Kaya Plastik Otomotiv
San. ve Dış Tic. Ltd. Şti.

Marelli Aftermarket Italy S.P.A

A.B.A. Otomotiv - Ahmet Bulut

Altay Taşıt Ve Otomotiv Yed. Par. 
San. Tic. A.Ş.

Balıkesir Şahin Otomotiv San. ve 
Tic. Ltd. Şti. 

Ferdınand Bılsteın Tr Otomotiv 
Yedek Parça Sanayi Ve Tic.Ltd.Şti. 

Dönmez Motorlu Araçlar 
San.Tic.A.Ş.

Gaysan Supap Gaydları Ve Motor 
Parçaları San. Tic. Ltd. Şti. 

İntermobil Otomotiv Mümemssillik 
Ve Ticaret A.Ş.

Kolayparça Otomotiv A.Ş.

Mest Otomotiv İth. İhr. Ve 
Paz. Ltd. Şti.

Baran Otomotiv San. Tic. Ltd. Şti.

Freudenberg Sealıng Technologıes 
San Ve Tic A.Ş 

Eurobump Otomotiv San. 
Ve Tic. A.Ş. 

Hd Kauçuk Sanayi Ve Ticaret A.Ş.

Kaymazlar Motor San. Tic. A.Ş.

Martaş Otomotiv Yedek Parça 
Ticaret Ve Sanayi A.Ş.

Acv Süspansiyon Sistemleri A.Ş.

Ans Buji Otom. San. Tic. Ltd. Şti.

Avortex Conta Otomotiv San. 
Tic. Ltd. Şti.

Birlas Garage Otomotiv Ltd. Şti.

Ege Fren San. Ve Tic. A.Ş.

Genckaya Otomotiv San. Tic. A.Ş.

İraz Otomotiv San Tic Ltd Şti

Kyb Europe

Meydan Group Otomotiv San. A.Ş.

Başarı Yedek Parça Ve Otomotiv 
San. Tic. Ltd. Şti. 

Çakmak Otomotiv Tic. Ve 
San. Ltd. Şti. 

Euromaster Lastik Ve Servis 
Ltd. Şti.

Kcs Dış Ticaret Mümessillik San. 
Tic. Ltd. Şti.  

Maspar Ticaret - Süleyman Ekinci

Adım Plastik Ve Metal Ürünleri İml. 
Ve İhr. Tic. Ltd. Şti. 

Ardıç Otomotiv San. Ve Tic. A.Ş.

Aydınlar Yedek Parça San. 
Ve Tic. Aş.

Bosch San. Ve Tic. A.Ş.

Ekol Otomotiv San. Ve Tic.A.Ş.

Genel Oto Ticaret Ve Sanayi A.Ş.

Kale Balata Otomotiv San. 
Ve Tic. A.Ş. 

Lepar Otomotiv San. Ve Tic. Ltd. Şti. 

Miba Grup Otomotiv A.Ş

Başbuğ Oto Yedek Parça San.İth.
İhr. Ve Tic. A.Ş.

Davet Otomotiv Ticaret Sanayi 
Ltd.Şti.

Exq Otomotiv San. ve Tic. Ltd. Şti.

Hıdırusta Otomotiv A.Ş.

Kentpar Otomotiv Yedek Parça A.Ş

Mavikent Otomotiv San. Ve 
Taşımacılık Ltd. Şti.

Adlığ Otomotiv İletişim Ve Bilişim 
Hizm. San. Ve Tic. Ltd. Şti.

Gürmak Amortisör Otomotiv San. 
Ve Tic. A.Ş.

Arl Otomotiv Elektrik İnşaat San. 
Ve Tic. Ltd. Şti.

Ayf Otomotiv Mamulleri San. 
Tic. Ltd. Şti.

Brio Enerji Ve Otomotiv Sanayi Ve 
Ticaret A.Ş.

Elbir Oto Yedek Parça İmalat 
Tic. Ltd.Şti.

Göral Otomotiv Tic. Ve San. A.Ş.

Kale Oto Radyatör San. Ve Tic. A.Ş. 

Lubrico Petrokimya A.Ş.

Mita Kalıp Ve Döküm San. A.Ş.

De-Ga Otomotiv San. Ve Tic. A.Ş.

Filter Filtre İnşaat Taahhüt İth. İhr. 
San. Tic. Ltd. Şti.

Himpeks Otomotiv Sanayi 
Ve Tic. Aş.

Kırpart Otomotiv Parçaları San. 
Ve Tic. A.Ş.

Maysan Mando Otomotiv Parçaları 
San. Tic. A.Ş 

Affiks Otomotiv Organizasyon 
Sanayi Ticaret Ltd. Şti

Arzu Otomotiv Tic. Ltd. Şti. 

Hascar Yedek Parça Otomotiv 
San. Tic. A.Ş.

Ayfar Otomotiv San. Tic. A.Ş.

Cansun Otomotiv San. Ve Dış. 
Tic. Ltd. Şti. 

Els Equilibrium Lift System 
Amortisör A.Ş.

Grup Oto San Ve Tic A.Ş.

Kama Motorlu Araçlar Otomotiv 
San. Ve Tic. A.Ş.

Lucas Elektrik San. Ve Tic. A.Ş.

Morel Eksport Otomotiv A.Ş.

Batıfren Batı Fren Sisitemleri 
Otomotiv Tic. Ve San.A.Ş.

Delta Oto Aksamı San. Ve Tic. A.Ş.

Forka Otomotiv San. Tic. A.Ş.

Hl Aftermarket Otomotiv Parçaları 
San. Tic. A.Ş

Kıtamak Otomotiv Yedek Parça 
San. Ve Tic. A.Ş.

Mega-Tek Otomotiv Ltd.Şti

Ak Bilya Rulman Otom. San. 
Ve Tic. A.Ş.

Asg Otomotiv San. Ve Tic.A.Ş.

Aypar Yedek Parça Ve Otomotiv 
San. Tic. Ltd. Şti

Castrol Madeni Yağlar Tic. A.Ş.

Emre Kargılı Otomotiv Yedek Parça 
San. Tic. A.Ş

Gt Otomotiv Dış. Tic. A.Ş.

Kameks Eksantrik Milleri Ve Mak. 
Par. San. Ve Tic. Ltd. Şti.

A.Şen Otomotiv Yed. Par. San. Ve 
Tic. Ltd. Şti. 

Motor Aşin Otomotiv Bilgisayar 
San. Tic A.Ş.

Beşer Balatacılık San.Ve Tic.A.Ş.

Denge Ticaret Ve Pazarlama 
Otomotiv A.Ş.

Forpar Otomotiv İthalat İhracat Ve 
Mümessillik Ltd. Şti.

Hobiex Otomotiv A.Ş.

King Motor Yatakları San. Ve 
Tic. Ltd. Şti.

Meha Automotıve

Ak Tuna Otomotiv San. Ve 
Tic. Ltd. Şti.

Asist Otomotiv San. Ve Tic. Ltd. Şti.

Ayz Yedek Parça Pazarlama 
Ltd. Şti.

Cehase Hidrolik San. A.Ş. 

Ertürk Motorlu Araçlar İth.Ve 
Tic.Ltd.Şti.

Günaydın Otomobilcilik San. 
Tic. Ltd. Şti.

Kaplanlar Dişli Otomotiv San. 
Tic. Ltd. Şti.

Mahle Motor Parçaları San. 
Ve Tic. A.Ş.

Mrk Otomotiv San. Tic. Ltd. Şti.

Betto Zebpa Araç Ve Ekipman 
Yedek Parçaları San. Tic. Ltd. Şti.

Ada Group - Dinamik Otomotiv 
Gıda Tekstil San. ve Tic. Ltd. Şti.

Fortis Dış. Tic. Ltd. Şti.

Işıksan Otomotiv Teks. İnş. San. 
Tic. Ltd. Şti.

Mehmet Eren Otomotiv Tekstil San. 
Ve Tic. Ltd. Şti.

Akkaya Otomotiv Sanayi Ve 
Ticaret A.Ş.

Asmetal Otomotiv San. Ve Tic. A.Ş. Aztek Metal Otomotiv Tic. Ltd. Şti.

Ceylan Motorlu Araçlar Tic. 
Ve San. A.Ş.

Esan Akümülatör Ve Malzemeleri 
San. Tic. A.Ş

Güneş Motor Supapları Tic. 
Ve San. A.Ş.

Karoto Yedek Parça Tic. Ltd. Şti.

Mann-Hummel Filtre San.Ltd. Şti.

Bf Engine Parts Motor Parçalari 
Dış Tic. Ve Paz. San. Ve Tic. Ltd. Şti.

Ditaş Doğan Yedek Parça İmalat 
Ve Teknik A.Ş.

Fuat Oto Yedek Parça San. Ve 
Tic. Ltd. Şti.

Garantili Satış Sonrası
Oto Hizmetleri A.Ş.Tic. Ltd. Şti.

İbraş Kauçuk Otomotiv Yan. San. 
Ve Tic. A.Ş.

Klf Otomotiv Mak. San. Ve 
Tic. Ltd. Şti.

Mercanlar Otomotiv Tic A.Ş.

MEMBERS

AUTO SPARE PARTS

®



Akyol Otomotiv San Ve Tic A.Ş.

Atak Taşıt Yedekleri San. 
Ve Tic. A.Ş.

Big Otomotiv Su Ve Zırai Motorlar 
San. Ve Tic. Ltd

Dnc Oto Yedek Parça Paz. Tic. 
Ve San. A.Ş.

Gates Güç Aktarım Sistemleri 
Dağıtım San. Ve Tic. Ltd. Şti.

İkiler Otomotiv Filtre İthalat 
İhracat San. Ve Tic. A.Ş

Knorr-Bremse Ticari Araç Fren 
Sistemleri Ltd. Şti.

Merkez Otomotiv Ticaret A.Ş

Bagen Yedek Parça Otomotiv Mak. 
San. Ve Tic. A. Ş.

Cng Dış Ticaret Ltd. Şti.

Eternity Enerji San. Tic. A.Ş

Güneybağlılar Oto Yedek Parça İml.
Paz. San. Ve Tic. A.Ş. 

Kaya Otomotiv Ve Yedek Parça 
San. Tic. A.Ş.

Ma-Pa Makina Parçaları 
Endüstrisi A.Ş.

5s Otomotiv İmalat San. Ve Tic. A.Ş.

Ali Akın Otomotiv Sanayi Ve 
Ticaret Ltd. Şti.

Fevzi Arçek Metalurji Makina 
Otomotiv San. Tic. Ltd. Şti. 

Atılgan Otomotiv Sanayi Servis 
Hizmetleri İç Ve Dış Ticaret A.Ş.

Bilen Otomotiv Tic. Ltd. Şti. 

Doğan Filtre Otomotiv San. Ve 
Tic. Ltd. Şti. 

Gaysan Otomotiv Tic. San.Ltd. Şti.

İncegül Otomotiv Tur. İnş. İth. İhr. 
San. Tic. Ltd. Şti.

Kolaş Motor A.Ş.

Mesay Otomotiv San. Ve Tic. A.Ş.

Bakırcı Otomotiv San. Ve Tic. A.Ş.

Contitech Lastik San. Ve Tic. A.Ş.

Euro Kalıp Otomotiv San. Ve Dış 
Tic. Ltd. Şti.

Hamle Otomotiv San. Ve Tic. A.Ş.

Kayatel Yaylılar İmalat. San. Ve 
Tic. Ltd. Şti.

Kaya Plastik Otomotiv
San. ve Dış Tic. Ltd. Şti.

Marelli Aftermarket Italy S.P.A

A.B.A. Otomotiv - Ahmet Bulut

Altay Taşıt Ve Otomotiv Yed. Par. 
San. Tic. A.Ş.

Balıkesir Şahin Otomotiv San. ve 
Tic. Ltd. Şti. 

Ferdınand Bılsteın Tr Otomotiv 
Yedek Parça Sanayi Ve Tic.Ltd.Şti. 

Dönmez Motorlu Araçlar 
San.Tic.A.Ş.

Gaysan Supap Gaydları Ve Motor 
Parçaları San. Tic. Ltd. Şti. 

İntermobil Otomotiv Mümemssillik 
Ve Ticaret A.Ş.

Kolayparça Otomotiv A.Ş.

Mest Otomotiv İth. İhr. Ve 
Paz. Ltd. Şti.

Baran Otomotiv San. Tic. Ltd. Şti.

Freudenberg Sealıng Technologıes 
San Ve Tic A.Ş 

Eurobump Otomotiv San. 
Ve Tic. A.Ş. 

Hd Kauçuk Sanayi Ve Ticaret A.Ş.

Kaymazlar Motor San. Tic. A.Ş.

Martaş Otomotiv Yedek Parça 
Ticaret Ve Sanayi A.Ş.

Acv Süspansiyon Sistemleri A.Ş.

Ans Buji Otom. San. Tic. Ltd. Şti.

Avortex Conta Otomotiv San. 
Tic. Ltd. Şti.

Birlas Garage Otomotiv Ltd. Şti.

Ege Fren San. Ve Tic. A.Ş.

Genckaya Otomotiv San. Tic. A.Ş.

İraz Otomotiv San Tic Ltd Şti

Kyb Europe

Meydan Group Otomotiv San. A.Ş.

Başarı Yedek Parça Ve Otomotiv 
San. Tic. Ltd. Şti. 

Çakmak Otomotiv Tic. Ve 
San. Ltd. Şti. 

Euromaster Lastik Ve Servis 
Ltd. Şti.

Kcs Dış Ticaret Mümessillik San. 
Tic. Ltd. Şti.  

Maspar Ticaret - Süleyman Ekinci

Adım Plastik Ve Metal Ürünleri İml. 
Ve İhr. Tic. Ltd. Şti. 

Ardıç Otomotiv San. Ve Tic. A.Ş.

Aydınlar Yedek Parça San. 
Ve Tic. Aş.

Bosch San. Ve Tic. A.Ş.

Ekol Otomotiv San. Ve Tic.A.Ş.

Genel Oto Ticaret Ve Sanayi A.Ş.

Kale Balata Otomotiv San. 
Ve Tic. A.Ş. 

Lepar Otomotiv San. Ve Tic. Ltd. Şti. 

Miba Grup Otomotiv A.Ş

Başbuğ Oto Yedek Parça San.İth.
İhr. Ve Tic. A.Ş.

Davet Otomotiv Ticaret Sanayi 
Ltd.Şti.

Exq Otomotiv San. ve Tic. Ltd. Şti.

Hıdırusta Otomotiv A.Ş.

Kentpar Otomotiv Yedek Parça A.Ş

Mavikent Otomotiv San. Ve 
Taşımacılık Ltd. Şti.

Adlığ Otomotiv İletişim Ve Bilişim 
Hizm. San. Ve Tic. Ltd. Şti.

Gürmak Amortisör Otomotiv San. 
Ve Tic. A.Ş.

Arl Otomotiv Elektrik İnşaat San. 
Ve Tic. Ltd. Şti.

Ayf Otomotiv Mamulleri San. 
Tic. Ltd. Şti.

Brio Enerji Ve Otomotiv Sanayi Ve 
Ticaret A.Ş.

Elbir Oto Yedek Parça İmalat 
Tic. Ltd.Şti.

Göral Otomotiv Tic. Ve San. A.Ş.

Kale Oto Radyatör San. Ve Tic. A.Ş. 

Lubrico Petrokimya A.Ş.

Mita Kalıp Ve Döküm San. A.Ş.

De-Ga Otomotiv San. Ve Tic. A.Ş.

Filter Filtre İnşaat Taahhüt İth. İhr. 
San. Tic. Ltd. Şti.

Himpeks Otomotiv Sanayi 
Ve Tic. Aş.

Kırpart Otomotiv Parçaları San. 
Ve Tic. A.Ş.

Maysan Mando Otomotiv Parçaları 
San. Tic. A.Ş 

Affiks Otomotiv Organizasyon 
Sanayi Ticaret Ltd. Şti

Arzu Otomotiv Tic. Ltd. Şti. 

Hascar Yedek Parça Otomotiv 
San. Tic. A.Ş.

Ayfar Otomotiv San. Tic. A.Ş.

Cansun Otomotiv San. Ve Dış. 
Tic. Ltd. Şti. 

Els Equilibrium Lift System 
Amortisör A.Ş.

Grup Oto San Ve Tic A.Ş.

Kama Motorlu Araçlar Otomotiv 
San. Ve Tic. A.Ş.

Lucas Elektrik San. Ve Tic. A.Ş.

Morel Eksport Otomotiv A.Ş.

Batıfren Batı Fren Sisitemleri 
Otomotiv Tic. Ve San.A.Ş.

Delta Oto Aksamı San. Ve Tic. A.Ş.

Forka Otomotiv San. Tic. A.Ş.

Hl Aftermarket Otomotiv Parçaları 
San. Tic. A.Ş

Kıtamak Otomotiv Yedek Parça 
San. Ve Tic. A.Ş.

Mega-Tek Otomotiv Ltd.Şti

Ak Bilya Rulman Otom. San. 
Ve Tic. A.Ş.

Asg Otomotiv San. Ve Tic.A.Ş.

Aypar Yedek Parça Ve Otomotiv 
San. Tic. Ltd. Şti

Castrol Madeni Yağlar Tic. A.Ş.

Emre Kargılı Otomotiv Yedek Parça 
San. Tic. A.Ş

Gt Otomotiv Dış. Tic. A.Ş.

Kameks Eksantrik Milleri Ve Mak. 
Par. San. Ve Tic. Ltd. Şti.

A.Şen Otomotiv Yed. Par. San. Ve 
Tic. Ltd. Şti. 

Motor Aşin Otomotiv Bilgisayar 
San. Tic A.Ş.

Beşer Balatacılık San.Ve Tic.A.Ş.

Denge Ticaret Ve Pazarlama 
Otomotiv A.Ş.

Forpar Otomotiv İthalat İhracat Ve 
Mümessillik Ltd. Şti.

Hobiex Otomotiv A.Ş.

King Motor Yatakları San. Ve 
Tic. Ltd. Şti.

Meha Automotıve

Ak Tuna Otomotiv San. Ve 
Tic. Ltd. Şti.

Asist Otomotiv San. Ve Tic. Ltd. Şti.

Ayz Yedek Parça Pazarlama 
Ltd. Şti.

Cehase Hidrolik San. A.Ş. 

Ertürk Motorlu Araçlar İth.Ve 
Tic.Ltd.Şti.

Günaydın Otomobilcilik San. 
Tic. Ltd. Şti.

Kaplanlar Dişli Otomotiv San. 
Tic. Ltd. Şti.

Mahle Motor Parçaları San. 
Ve Tic. A.Ş.

Mrk Otomotiv San. Tic. Ltd. Şti.

Betto Zebpa Araç Ve Ekipman 
Yedek Parçaları San. Tic. Ltd. Şti.

Ada Group - Dinamik Otomotiv 
Gıda Tekstil San. ve Tic. Ltd. Şti.

Fortis Dış. Tic. Ltd. Şti.

Işıksan Otomotiv Teks. İnş. San. 
Tic. Ltd. Şti.

Mehmet Eren Otomotiv Tekstil San. 
Ve Tic. Ltd. Şti.

Akkaya Otomotiv Sanayi Ve 
Ticaret A.Ş.

Asmetal Otomotiv San. Ve Tic. A.Ş. Aztek Metal Otomotiv Tic. Ltd. Şti.

Ceylan Motorlu Araçlar Tic. 
Ve San. A.Ş.

Esan Akümülatör Ve Malzemeleri 
San. Tic. A.Ş

Güneş Motor Supapları Tic. 
Ve San. A.Ş.

Karoto Yedek Parça Tic. Ltd. Şti.

Mann-Hummel Filtre San.Ltd. Şti.

Bf Engine Parts Motor Parçalari 
Dış Tic. Ve Paz. San. Ve Tic. Ltd. Şti.

Ditaş Doğan Yedek Parça İmalat 
Ve Teknik A.Ş.

Fuat Oto Yedek Parça San. Ve 
Tic. Ltd. Şti.

Garantili Satış Sonrası
Oto Hizmetleri A.Ş.Tic. Ltd. Şti.

İbraş Kauçuk Otomotiv Yan. San. 
Ve Tic. A.Ş.

Klf Otomotiv Mak. San. Ve 
Tic. Ltd. Şti.

Mercanlar Otomotiv Tic A.Ş.
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Murat Otomotiv Tic. Ltd. Şti.

Remar Otomotiv Tic. İth. İhr. A.Ş.

Oto Conta San. Ve Tic. Ltd. Şti.

Skt Yedek Parça Ve Makina San. 
Ve Tic. A.Ş.

Türlas Hortum San. Tic. Ltd. Şti.

Okutgen Otomotiv San. Tic. Ltd. Şti.

Seda Makina Otomotiv San. 
Ve Ltd. Şti.

Tirsan Kardan San. Ve Tic. A.Ş.

Oysan Otomotiv Keçe Pazarlama 
San. Ve Tic. Ltd. Şti.

Şah Hortum İplik İnşaat Mobilya 
San. Tic. A.Ş.

Vision Yedek Parça Otomotiv 
San. Tic. A.Ş.

Neko Otomotiv Ltd. Şti.Narin Kauçuk Hortum Oto Paz. 
San. ve Tic. Ltd. Şti.

Ren-Par Otomotiv San. Ve 
Tic. Ltd. Şti. 

Oto Doğu Tic. Ve San. A.Ş.

Şükrüoğlu Filtre Oto. Pet. Ür. İnş. 
San. Tic. Ltd. Şti. 

Ufı Fılters Spa

Om Otomotiv Pet. İnş. San. 
Tic. Ltd. Şti.

Sel Dış Ticaret Ve Kimya San. A.S.

Tok Otomotiv San. Ve Tic. A.Ş.

Oytaş Okutgen Yedek Parçacılık 
Tic. Ve San. A.Ş.

Şahin Motor Yatakları San. 
Ve Tic. A.Ş.

Niterra Emea Gmbh Merkezi 
Almanya Istanbul Merkez Subesi

Resco Otomobil Parçaları Ve 
Kauçuk End. Üretim Ve Tic. Ltd. Şti. 

Oto Irmak Motorlu Araçlar Tic. 
Ve San. A.Ş.

Sodsan Standart Oto Döşeme 
San Tic. A.Ş.

Ukde Mühendislik İnşaat Otomotiv 
Bilişim Makine San. Ve Tic. Ltd. Şti. 

Onper Otomotiv San. Tic. Ltd. Şti.Oflaz Tekstil Metal Makina San. 
Tic. Ltd. Şti.

Tradisk Traktör Diski Otomotiv 
Yedek Parça San. Tic. A.Ş.

Örükçülüoğlu Motorlu Araçlar 
Ltd. Şti.

Nomad Otomotiv Yedek Parça Dış 
Tic. Paz. Ltd. Şti. 

Roks Otomotiv Yapı San. Ve 
Tic. Ltd. Şti. 

Oto İsmail Otomotiv San Ve 
Tic. Ltd. Şti.

Srp Sadid Otomotiv A.Ş

Üçel Kauçuk Taşıt Araçları Oto. 
Yedek Parça San.Ve Tic. A.Ş.

Optibelt Güç Aktarma Ekipmanları 
San. Ve Tic. A.Ş.

Seyidoğlu Otomotiv Tamir Bakım 
ve Park İşl. Müş. Hizmetleri A.Ş.

Trakya Döküm San. Ve Tic. A.Ş.

Özaş Otomotiv San. Ve Tic. Ltd. Şti.

Şampiyon Filtre Pazarlama Tic. 
Ve San. A.Ş. 

Wintechauto Otomotiv Yedek 
Parça Plas. San. Tic. A.Ş.

Norm Elektronik Sanayi Ve Dış 
Ticaret A.Ş.

Rotaş Oto Tic. A.Ş.

Oto Rulman Tic. Ve San. A.Ş.

Srt Dişli San. A.Ş.

Üçel Otomotiv San.Tic.Ltd.Şti

Optimal İstanbul Yedek Parça 
Otomotiv San. Tic. Ltd. Şti. 

Sıo Automotive Taşıt Yedek Parça 
Sanayi Ve Ticaret A.Ş.

Trans34 Otom.Mak.San.Tic.Ltd.Şti.

Özçete Otomotiv A.Ş.

Şener Oto Yedek Parça San. 
Ve Tic. A.Ş

Yavuzsan Otomotiv San. Ve Tic. A.Ş.

Norteq İş Mak. Yed. Par. San. Ve 
Tic. Ltd. Şti.

Rotweiss Otomotiv İth. İhr. San. 
Ve Tic. A.Ş.

Oto Sesli Yed. Par. Ser. Bak. Hiz. 
San. Ve Tic. Ltd. Şti. 

Ümay Otomotiv Tekstil San. Ve 
Tic. Ltd. Şti.

Orbis Otomotiv Dış Tic. Ltd. Şti.

Silkar Endaş Endüstriyel Güç 
Aktarım Ve Otomotiv A.Ş

Trparts Otomotiv A.Ş. 

Öznur Oto Otomotiv San. Ve 
Tic. Ltd. Şti.

Tag Grup Otomotiv San. Dış. 
Tic. Ltd. Şti. 

Yenmak Otomotiv Sanayi İç Ve Dış 
Ticaret A.Ş.

Nrf Turkey Otomotiv Tic. A.Ş.

Rulman Tic. İnş. San. Ltd. Şti. 

Otodevi Otomotiv Perakende 
Hizmetler Ltd. Şti.

Sty Otomotiv Ürünleri San. Ve 
Dış Tic. A.Ş.

Vaden Otomotiv San. Ve Tic. A.Ş

Organo Otomotiv San. Tic. A.Ş

Sincanlı Oto Ve Traktör Gereçleri 
Tic. San. A.Ş.

Ttt Otomotiv A.Ş.

Taksim Grup Dış Tic. Ve Otomotiv 
San. A.Ş.

Yükseloğlu Filtre Otomotiv 
Pazarlama San. Tic. Ltd. Şti.

YTT Otomotiv
San. Tic. Ltd. Şti.

Ntn Europe

Sandıkçı Yedek Parça A.Ş.

Otokam Otomotiv Dış Tic. Ltd. Şti.

Supar Supap Ve Parça Sanayi 
Ticaret A.Ş.

Vahdet Tiryakioğlu Otomotiv San. 
Ve Tic. A.Ş.

Orjin Otomotiv San. Ve Tic.A.Ş.

Sismak Otomotiv Sanayi Ve 
Ticaret A.Ş. 

Tuncer Kesoğlu Otomotiv Yedek 
Parça San. Tic. Ltd. Şti.

Parbulo Otomotiv Parça Sanayi 
Ve Ticaret A.Ş.

Tatcom Otomotiv Sanayi Ve 
Ticaret A.Ş.

Zf Services Türk Sanayi Ve 
Ticaret A.Ş.

Nur-Par Oto Yedek Parça Paz. San. 
Ve Tic. Ltd. Şti.

Sardes Otomotiv San. İth. İhr. 
Ve Tic. A.Ş.

Otokoç Otomotiv Tic. Ve San. A.Ş.

Supsan Motor Supapları San. 
Ve Tic. A.Ş.

Valeo Otomotiv Sistemleri 
Endüstrisi A.Ş.

Osram Teknolojileri Tic. A.Ş.

Sistemparts Otomotiv İth. İhr. San. 
Ve Tic. Ltd. Şti.

Turkas Amortisör San. Ve Tic. A.Ş.

Phinia Delphi Turkey Otomotiv 
Sistemleri San. Tic. A.Ş.

Tekno Telematik Otomotiv 
Otomasyon Ltd. Şti.

MYM Endüstri San. Tic. A.Ş.

Obis Dış Ticaret A.Ş.

Oskim Otomotiv San. ve Tic. A.Ş.

Schaeffler Turkey Endustri Ve 
Otomotiv Tic. Ltd. Sti.

Otomarmara Otomotiv İnş. Gıda 
Teks. San. Tic. Ltd. Şti.

Süleyman Otomotiv Ticaret Ve 
Sanayi Limited Şirketi

Vatan Motorlu Araçlar Akaryakıt 
Otomotiv İnşaat San. Tic. Ltd. Şti.

Oto Bilya Otomotiv İnşaat Tekstil 
Gıda Ve Hizm. San. Tic. Ltd. Şti.

Skf Türk Sanayi Ve Ticaret Ltd. Şti

Türkyılmaz Motorlu Araçlar Nak. 
Turz. İnş. İth. İhr. San. Tic. Ltd. Şti. 

Türk Henkel
Kimya San. ve Tic. A.Ş.

Plastech Otomotiv San. Ve 
Tic. Ltd. Şti.

Teknorot Otomotiv Ürünleri 
San.Tic.A.Ş

Msb Automotive Yedek Parça San. 
Ve Tic. A.Ş

Barış Ambalaj A.Ş. Ekmob Mobil İş Sistemleri ve 
Teknolojileri A.Ş.

Sır Gümrük Müşavirliği Ltd. Şti. Spazio Akıllı Depo Çözümleri 
San. ve Tic. A.Ş.

System Programcılık Arge Yaz. 
Dan. San. ve Tic. A.Ş

Venntour Turizm Org. Dış. Tic. 
Ltd. Şti.

TecAlliance FZCO Slimstock Bilişim 
Teknolojileri A.Ş.

Ekol Lojistik A.Ş. ERD Bilgi Teknolojileri San. Tic. 
Ltd. Şti.

Gün+Partners Avukatlık 
Bürosu - Mehmet Gün

MGD Marmara Geri Dönüşüm 
End. San. ve Tic. Ltd. Şti.

Quick Finansman A.Ş.

Participating Members
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